時尚設計與管理系碩士班
Master's Program of Department of Fashion Design and Management
1、 必修科目
1.Required Courses
766001專題討論                            3   必  賴顯松、上、下

　　本課程為一橫跨四學期之課程，其主要目的在提供學生將課堂所學之管理理論及技術應用於業界日常作業管理之機會，學生須經由討論，資料收集，面談，調查等工作。

7666001  Seminar                      3   R   Sang Song Lai、F、S

This is a four-semester course and is conducted over the second semester of the first year and the first semester of the second year. The objective of the course is to provide students an opportunity to apply the managerial knowledge and techniques learned in class to industrial applications. The course is conducted in an informal manner by discussion, data collection, interviews, survey, etc.
766002 研究方法                               3   必   徐秀如、上

瞭解研究的基本概念、設計、分析、評鑑、與研究論文之撰寫。

766002  Research Methods                   3   R   Hsiu-Ju Hsu、F

To understand the basic concept, design, analysis, evaluation, and the writing of research.

766003 碩士論文                        6    必   指導教授、上、下

　　本課程主要是在於訓練碩士班研究生正確的研究態度與研究能力，經由對專業方向的研究，期使培養研究生的獨立研究能力。

766003  Master Thesis          6   R   Major or Thesis Advisor、F、S

The main purpose of this course is to train the students to be independent researchers. Through taking this course, the students will learn correct research attitudes and the ability to conduct excellent research.

2、 選修科目
2.Elective Courses

766004 行銷管理專論                             3  選  徐秀如、上

    進階結合個案課程在消費者、產業行銷、活動和商業過程方面，包含市場商品通路。以進階行銷管理的概念與方法訓練，以達到發展出了解物流過程、行銷問題及行銷原理的目標。 

766004 Advanced Marketing Management         3  E  Hsiu Ju Hsu、F

This advanced integrative case-based course covers consumers, industrial marketing, activities, and business processes, as well as market channeling. With training conducted through concepts and methods of advanced marketing management, the purpose is to develop an understanding of the distribution processes, marketing problems, and marketing principles.

766005 設計風格構成與研究                      3   選   謝清秀、上

    透過本課程認識設計風格的構成與發展起源、以及其相關之社會文化、技術背景的影響，讓學生從歷史的發展中認識設計的本質與時代意義，並對未來可能的設計發展有更佳的幫助。

766005 Composition and Research of Design Style                 3   E   Ching-Hsiu Hsieh、F

    By introducing the composition, origin and development of the design style and the influence of related social culture and technical background in this course, students will be able to understand the nature and contemporary significance of design from the course of history, which will aid in potential design development in the future.

766006  服裝構成學理論                        3   選   柯雪琴、上

以大學所學的被服構成技術為基礎，探討材料特性與製版要素及實驗計畫，學習立體人體結構與服裝設計之關聯重點，理解圖學理論與三次元之變化，理解被服構成學的實驗研究方法。

766006  Clothing Construction                3  E  Hsueh Chin Ko、F
With the clothing construction technique learned in college as the basis, the material properties, sample production and experimental plan will be discussed to study the three-dimensional human body structure and main points related to clothing design. Through such learning, students will understand graphics theory, three-dimensional changes, and experimental research methods in clothing construction.

766007 服飾圖案設計研究實務                    3   選   黃淑芳、上

包括靈感蒐集與系列流行圖案創作發展，本課程主要介紹服飾圖案設計方法與創作實務研究；例如：花卉圖案、動物圖案、幾何圖案、抽象圖案、民俗圖案…等。以及，印染單元圖案設計與連續圖案應用發展。

766007 Practice for Pattern Design in Fashion                   3    E
                                               Shu-fang Huang  F

The course introduces designs research of creative methods and practices, including the collection of design ideas and the development of series of patterns for fashion, e.g. floral patterns, animal patterns, geometric patterns, abstract patterns and folk patterns.  The application of printing design units and the development of continuous patterns will also be studied.
766008 消費者行為研究專論                     3    選   徐秀如、上  

進階更深入了解消費者及其需求與導致其購買的過程，以改進市場區隔決策及適合的行銷組合對每一個區隔市場。消費者與家庭單位是如何做出購買決策過程，與為何個人/團體會有不同購買決策過程。以行為科學概念應用於個人、次文化、文化方面。

766008  Advanced Consumer Behavior          3   E  Hsiu Ju Hsu、F

This course covers an in-depth understanding of customers and their needs, as well as the processes leading to purchase in order to improve the market segmentation decisions and the appropriate marketing mix for each segment. The course also covers how consumers and households make decisions and why different individuals/groups make different decisions in which behavioral science concepts will be applied in individual, sub-cultural and cultural levels. 

766009 時尚創作實務研究                        3   選   謝清秀、上

    本課程利用創作之基礎練習，讓學生能從中體認設計的基本方法與技巧掌握，並使其具有判斷與選擇之決策能力。

766009  Pragmatic Research of Fashionable Creation              3  E  Ching-Hsiu Hsieh、F

This course through practice of the fundamentals in creation will allow students to learn the basic techniques in design, master the skills, and cultivate the ability to judge and make choices.

766010 織品染色專論                           3   選   葉曾欽、上

講授及探討染料之特性與合成、織品之染色技術與應用理論、織品染色瑕疵之改善等，提升學生對織品染色之技術與研發能力。
766010  Textile Dyeing Theory               3   E  Tseng-Chin Yeh、F

The purpose of this course is to develop students’ dyeing techniques and research abilities. The contents of this course include the dye characteristics and synthesis, dyeing technology and application, and improvement of dyeing defects.

766011服飾人因工程學                          3   選   柯雪琴、上

探討人體機能與服裝製版、服裝設計之關係並學習研究方法與實驗計畫，主要學習服裝設計、年齡變化、障礙者或特殊體型等與人體工學的關係，理解製版公式的研發與實驗研究方法。

766011  Human Engineering                  3  E  Hsueh Chin Ko、S

This course covers the human mechanism and its correlations with apparel sample production and clothing design, as well as the research methods and experimental plans. The objective is to learn clothing design, changes in age, and the correlation between people with disabilities/special physiques and human engineering in order to understand the R&D of sampling equations and experimental research methods.

766012服裝社會心理學                            3   選   王韻、上

    發展及應用社會學概念與思考方式於人類有關於服裝方面。探討服裝對於個人在社會背景下包含；探索人與事物的相互關係；評估個人與社會的連接，包含角色、身分、本身，專注於社會化、文化、組織、階層與社會。

766012  Social Psychology of Dress              3   E   Yun Wang、F

This course covers development and application of sociological concepts and perspectives concerning the way we dress. Discussions will focus on an individual’s apparel in the social context and will explore the relationship between people and things and relationship between individual and society in such aspects as role, status, self, focus for socialization, culture, organization, class, and society.  

766013 時尚推廣管理專論                       3    選
王韻、上

教導學生在全球市場下，廣告促銷對流行產品的意義, 以及對消費者、行銷市場所造成的影響。瞭解時尚推館管理包含: 促銷活動、公共關係、服裝秀、人員銷售、櫥窗佈置、廣告等等內容，並加入推廣相關研究內容與理論。

766013 Fashion Promotion Seminar                3  E  Yun Wang、F

Let student understand in global world of fashion how important the promotion is. Teach students the idea of fashion promotion, which including the public relationship, fashion show, promotion, advertising, visual display, personnel sales, and so on. In addition, this course will add up the research article and relative theories in fashion promotion management. 

766014 文化創意設計專論
                     3   選   賴顯松、上

台灣特殊的地理環境及生活背景，於歷史亙久的發展中，產生了許多獨特的文化，包括：原住民族文化、閩南文化、客家文化等。台灣客家和原住民族衣飾艷麗、多彩及藝術，深具文化特色。本專論旨在教導學生暸解文化創意服飾設計的專業知識與技能，課程內容包含：文化、文化資產、文化產業、文化創意產業、文化創意加值、文化創意產品特質、文化市埸等。

766014 Folk Costume Topic             
     3   E   Sang Song Lai、F

One of the cultural characteristics in Taiwan is the coexistence of different groups with diverse historic backgrounds in this island of unique geographic conditions; for instance, aboriginal culture, Hoklo culture, and Hakka culture. The Hakka and aboriginal apparels are grand, colorful, artistic, and rich in cultural content. This course is designed to assist students in understanding the professional knowledge and skill related to the cultural and creative apparel design. The course contents include: culture, culture assets, cultural industry, cultural creativity industry, cultural creativity value-adding, cultural and creative product features, cultural markets, and so on.
766015 織品特殊加工專論                      3   選    葉曾欽、上

    講授及探討織品之抗菌、除臭、防霉、抗紫外線、防靜電、防污、吸濕快乾、防電磁波、防火防燃)、高可視性等特殊加工，提升學生對功能性及機能性等高科技織品之技術與研發能力。

766015 Specific Textile Processing and Finishing Theory            3   E
 Tseng-Chin Yeh、F

The purpose of this course is to develop students’ abilities in research and development of functional and high-tech textile. This course will discuss the features of specific textile processing and finishing, including antimicrobial, deodorizing, anti-molding, UV-light blocking, antistatic, anti-staining, quick dry, shielding, fireproof and flameproof characteristics.  

7660016 服裝史專論                            3   選   陳唯珍，上
本課程主要指導學生如何基於分析技能和研究論述，逐步實踐於研發出符合當代與未來時代需求的時尚設計商品。課程內容有三大主要方向：

1. 時尚設計歷史 2. 時尚設計和材料文化 3. 新生裝飾藝術和文化 

766016 History of Fashion Design          3   E   Wei-Chen Chen, F

The course through analytic ability and research study will teach students how to research and develop fashion products in line with the contemporary and future trends. The course covers three scopes: 1. Fashion Design History, 2. Fashion Design and Material Culture, and 3. Renaissance Decorative Arts and Culture.

766017 時尚產業分析特論                       3   選   謝清秀、上

    本課程主要在分析時尚產業中知名品牌之發展沿革與經營方式，並解析其服務創新模式，剖析其佈局與策略意涵，以探索未來可能的新興服務商機。

766017  Analysis and Special Discussion of Fashion Industry        3  E
                         Ching-Hsiu Hsieh、F

    This course mainly focuses on analysis of the development history and operation mode of famous brands in the fashion industry, as well as discussion of their innovative mode of service and analysis of their overall layout and strategic implication, to explore the business opportunity of possible services in the future. 

766018 展演企劃與製作實務                     3   選   謝清秀、上

    本課程主要針對流行設計之企劃能力，與實務制作方法，從發掘問題、確立問題之所在、及尋求問題解決之方法，執行展演企劃案之實踐。

766018  Plan and Implementation of Exhibition Performance       3  E
  Ching-Hsiu Hsieh、F

    This course targeting fashion design planning capabilities and implementation methods aims at identifying, validating, and solving problems during exhibition plan implementations.  

766019 服務業管理專論
          3    選    王韻、上
本課程主要在探討與服務過程有關的管理問題。 內容概括服務行銷與服務作業管理，即服務行銷中的服務行為、服務品質管理、服務品牌管理、服務訂價管理、服務廣告管理、顧客關係管理、服務場址與通路，乃至於服務管理中的服務失誤管理、供需調整、服務藍圖、服務等候線管理、服務倫理等各項課題。

766019  Service Management                  3    E   Yun Wang、F

    This course focuses on managerial issues in the service industry. The contents include: service marketing and service operation management, specifically service behavior, service quality, service brand management, service price management, service promotion management, service location, customer relationship, service waiting line management, service management ethics, and service process.
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