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Introduction of the Hakka 2 2

Cultural Industry
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Methodology of Research and 2 2

Paper Writing
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Thesis 6 6
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Culture assets and keeping

EAE A
Special Topics in Hakka
Language

R EHmEF I

Cultural Writing: Theory and
Practice

=TT
The Study of Hakka Music and
Drama

LN REARGRES
Theory and Method: Culture ~
Man and Land

LA iy edn
Hakka industrial operation and
management

ERAFET HFY
Hakka Industry Market Research

EREREY
Hakka repast and implementation
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Case Studies of Culture and
Tourism
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Culture and Society of Hakka

AR i

Statistical Analysis and
Application

Frra k& it EE R
Special Festival and Events
Management
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Cultural Administraion and Arts
Management

BREARTEE T R
Conservation and Adaptive Reuse
Design for Historic Environment
and Buildings

PR KBS
Topics in Geographical
Information System




v
S S B

A

=

/47\

LA SEFE Y
Hakka Product Marketing

AEXB TR A 2R

Theory and Method: Industry and
Region

TR A ELIFTE N
Innovation of Hakka Cultural
Industries

LR N
Sound, landscape and relationship
between man and land

AN EH2 Y
Folklore and its cultural relics

PEEWMF I2E UAV
The application and Practice in

Geographical Information System
and UAV

v Ry § RS
Management and Strategy of
Cultural Space

ENVSE SN
Special Topics on Folk arts

RE2 VoA w Y
Settlement Culture and
community Empower

AR SR A
Cultural and Creative Product
Marketing Strategies

Tour planning and Interpretation

> A S
Special Topics on Cultural
Heritage and Digital Technology

LR AERY
Thorough study Hakka Cultural
Industry

EEAFRERAFY
Project management and Case
Practices
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MICE and marketing practices
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