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502001 Introduction to Agribusiness 3 R K. C. Peng, F

The contents of the course include the followings: (1)What is Agribusiness;
(2)Agribusiness History; (3)Agribusiness features; (4)Input section of Agribusiness;
(5)Farming Section of Agribusiness; (6)Processing Section of Agribusiness; (7)Food
Marketing Section of Agribusiness; (8)Service Section of Agribusiness; (9)Agribusiness V.S.
Environment protection; (10)Agribusiness V.S. Policy & Rules.

502002 R 3 @ #£AE T
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502002 Calculus 3 R G.Y.H. Tsai, S

" The purpose of this course is concerned with the behavior and application of functions.
Course contents include introduction to Calculus, limits and continuity of functions, the of the
definite integral, partial derivatives, and double integrals.
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502003 Agribusiness Management 3 R K. C.Peng, S

The course gives a systematic knowledge for agribusiness manager includes as
follows:(1)The contents of Agribusiness; (2)Planning and Decision; (3)Information collection
and Analysis; (4)Forecasting; (5)Products and Production planning; (6)Capital and Budget;
(7)Cost and Revenue; (8)Cost evaluation and Benefit analysis; (9)Agribusiness marketing;
(10)Agricultural policy and Ecosystem protection; (11)Agribusiness Organization;
(12)Manpower Resources; (13)Controlling; (14)Management Indicators.



502004 &L HHB (=) 3 44 BBRRAE, T

ABETENIEHEBRELTRFALNE SMBETE - EHASEEBUK - BAEUR
R HEAERE - BoRE EERRAESEER REEREEAE - B
BREAEZ AR o

502004 Economics (2) 3 R C. K. Cheng, S

The purposes of this course is to provide the basic concepts in measuring nation’s
production and income, banking system, money creation and monetary policy, fiscal policy,
equilibrium income decision, aggregate demand and supply, inflation and business cycle,
unemployment and economic growth, and international finance.
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502005 Accounting Practice 1 R Y.S.Lin, S

It includes: 1.Application of Account Titles and the formula of Debit and Credit;
2.Practice of Accounting procedure; 3.Practice of Commerce-Accounting; 4.Journals and
Legers; 5.Assets, Liabilities and Owner's equity.
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502006 Practice of Statistics 2 R W.C.Huang, F. S

This course mainly goes with Statistics as a supporting course. This course includes cases
and problems practice of contents of Statistics.
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502007 Production Management 3 R C.Y.Tsai, F

Contents Abstract: The Importance of Production; The classification of Agribusiness
Products; Industrial Products - Routing; Farming Products - Routing; Service Products - 4P'S

Techniques.

502008 ITHHE 3 ¢ HEH T
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502008 Marketing Management 3 R . F.J.Lin, S

This course targets at the theory and technique of marketing management for the
department of the agricultural inputs, farming and agricultural product processing, and food
marketing agribusiness. The content investigates the marketing planning, market segmentation,
marketing mix, marketing attributes of agricultural products, marketing functions, marketing
costs, marketing system, changes of consumer market, and international trade. The course is in

a free discussion format.

502009 AT EHEEIE 3 #4 BicEs, T

FEERBEZBWMEBRBEETDANERETEZERZEZE  BRBANAER
FEZRBBBHEAE  MEBRBEERLEETFRUEAAETRTFELTEZ
Ao MEEE: (1) AANBEETEMNES - BoI s WAE Q) AN ERZBEEIR
CAAFHKTER s AARE N TEF Q) AN ERZIFARETIE  FIIE - ERE
%~ FHBEF o W) ANNERZRBEETE  F7EF - BF ~ IFHFZBEHF G ANE
TRZMEFEEIE  APRME - FEHERE T LLHRBRT 6 RELEANANERE
BT EHEEE o

502009 Human Resources Management 3 R C.L.Tuan, S

The contents are as follows:(1)The Meaning, Objectives, and Functions of H.R.D.;
(2)Acquisition of H.R.: Job Analysis, Personnel Planning and Recruiting, and = Employee
Testing and Selection; (3)Development of H.R.: Education and Training, Performance
Appraisal, and  Promotion; (4)Compensation of H.R.: Financial Incentives, Benefits and
Services and Nonfinancial Motivation Techniques; (5)Maintenance of H.R.: Human Relation,
Labor Relation, and Employee Safety and  Health; (6)A H.R.M. Practice in Agribusiness.
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502010 Financial Management 3 R G.Y.H. Tsai, F

The major goal of this course is to investigate financial policy of Agribusiness and
financial environment (markets, institutions and instruments). The contents of this course
are:(1)Agency Problem and Corporate Goals; (2)Financial Markets; (3)Time Value of Money;
(4)Risks & Returns; (5)Long Term Financing Management; (6)Working Capital Management;
(7)Capital Budget Process; (8)Financial Planning ; (9)Mergers and Acquisition; (10)Financial
Case Studies for Agribusiness.

502011 KE& & IE 3 w B A, L
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502011 Strategic Management 3 R S.E. Chen, F

This course gives students the knowledge of business strategic management. It includes:
(1) the concept and structure of strategic management, (2) the analysis of internal and external
environments, (3) competitive strategy, (4) strategic implementation and control, and (5)
agribusiness strategic management.
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5020012 Agribusiness Organization 3 R S.E.Chen, F

industry The objective of this course is to discuss agribusiness organizational behavior
and to teach students how to understand, to predict and to control individual, group, and
organizational system behavior. The contents of this course are as follows: (1) the basic
concepts and characteristics of agribusiness organizational behavior; (2) the individual
behavior: value, attitude, personality, perception, learning, motivation, job pressure, creativity
and innovation, and individual difference; (3) the group behavior: group structure, group
decision making and tasks, communication and leadership, power and politics, conflict
management; (4) the organizational system: organizational structure and design, performance
evaluation and reward systems, organizational culture, organizational change and

development.
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502013 Agribusiness Research Methods 3 R G.Y.H. Tsai, S

1.The Scientific Foundation of Agribusiness Research; 2.Elements of Research &
Research Process; 3.Research Problems & Hypotheses; 4.Literature Review & Variable of
Research; 5.Measurement; 6.Research Design; 7.Data Collecting; 8.Data Analysis &
Interpretation; 9.Reporting the Results.

502014 M ¥ A 3 4 BERE, T
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502014 Agribusiness Law 3 R S.E. Chen, S

The major objective of this course is to teach students the associated agribusiness
regulations which an agribusiness owner or manager will need to deal with. It includes: 1.
juristic introduction; 2. Act of Agricultural Developments; 3. Act of Agricultural Market
Exchange; 4. Act of Farmers’ Association; 5. regulations of leisure agriculture; 6. regulations

of WTO.
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502015 Agribusiness Management 3 R W. C. Huang, F

Information Systems

. The purpose of agribusiness management information systems is to systematically and
effectively collects relevant information for agribusiness management decision-making. From
the integrated enterprise information planning perspective, this course introduces the
architecture, functions, and establishment of agribusiness management information systems to
provide decision information.

The focus of this course 1s on the information technologies and the resources that
organizations provide and alternative approaches to managing them; and what the
useri‘fnanager needs to know to make effective use of these technologies. It contains:(1)
Introduction; (2) Organization of Information Systems; (3) Buildup of the Information
Systems; (4) Modern Management Information Systems for Agribusiness.
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502016 Agribusiness Management 2 R Major Advisor, F

Practice
The purpose of this course is to understand the practical affairs of agribusiness
management, in order to integrating the theory and practice of agribusiness management.
The main learning way of the course is to go to the agribusiness to practice in the fields at
least one month.

502017 REEHETRERGIE 3 % HEH T
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502017 Agribusiness Ethics 3 R H.J.Hong, S

What the business earned is not just come from the business’s effort, but also from the
results that customers consumed and the environmental factors such as culture, political,
interacted. As a modern manager hoped to run an agribusiness vigorously and perpetually, he
should begin the responsibility on “egoism”, then, sublimate “egoism” into “altruism” an
ethical level. The main content of this course including: (1) the basic concept of ethics and
social responsibility; (2 ) the relationship between ethic issues and decision environment; (3)
the category and methods about social responsibility ( 4 ) the relationship between agribusiness
ethics and social responsibility; (5) the ethic rules for agribusiness managers; (6) the
application and cultivation of agribusiness ethics.

—. 1E{E$B B Elective Courses
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502018 Sociology 3 S ' F.J.Lin, F

This course is going to introduce the theories and perspectives of Sociology. The main
objective of this course is to increase the student’s abilities of observing and explaining social
phenomena, social relationship and social problems. The major topics of this course are: the
perspectives of sociology, socialization, social group, social stratification, social institution
social change, etc.
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502019 Managerial Psychology 3 s H.J.Hong, F

Understanding of human behavior is the key to effective management. The main purpose
of this course is to help the individual to utilize managerial skills more effectively, through a



thorough understanding of human behavior, in order to enhance management efficiency.
Topics regarding individual, small group and up to the entire organization will be covered.
Case studies and in-class activities will also be employed to motivate student learning. Topics
will include: theories of human behavior,, perception, frustration, conflict, stress, value,
learning, problem solving , decision marking, power and influence, Ileadership,
communication, group relationship, organization related issues as well as personal career

planning.
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502020 Introduction to agriculture 3 S C.Y.Tsai, F

The purpose of the course is not only to allow students to realize the use of economic
methods in production/service of agribusiness products, but also to understand its significance
to agriculture. When the relationship between an agricultural and natural environment is
defined, better management practices can be done. This will foster better cooperation
between farming organizations thus prompting agricultural promotion. These promotions
will in turn address current policies necessary for future development. The course contents: 1.
Agriculture environment and crop growth conditions; 2.The introduction to agricultural
industries; 3. The introduction of agriculture material industry; 4. Farm administration and

agriculture policies.
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502021 Biology 3 S C.Y.Tsai, S

The purpose of this course is hoped that this study will server as a guide for advanced in
the field of biology. It provides the necessary information including an introduction to ecology,
the chemistry of life, the cell, the gene, the evolutionary history of biological diversity, the
form and function of plant and animal.
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502022 Rural sociology 3 s F.J.Lin, S

First, introduces the characteristics and research method of rural sociology. Then,
describes social structure related with rural family living, village society and country politics,



social system of education, economics, religion and family, social organization, human
relation, social rand, and so on. Lastly, explains how to build a modem rural society and the

way and direction to achieve it.
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502023 Business Law 3 S H.J.Hong, F

This course is to teach business law, which an agribusiness owner or manager will need
to deal with. It includes:1.Company Law; 2.Law of Negotiable Instruments; 3.Marine

Commerce Law; 4.Insurance Law.
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502024 Farm Business Management 3 S C.L.Tuan, F

This course introduces management practices for the major enterprises of farms in
Taiwan. The enterprises which will be of major concemns are: 1.Major Crops: Flowers,
Vegetables, Orchards, and Special crops; 2.Forest Farming; 3.Agriculture; 4.Livestock
farming; 5.Leisure Farming. ,
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502025 Microeconomics Cheng 3 S C.K. Cheng, F

The purpose of this course is to study the theory of microeconomics and its application to
the problems in agribusiness management. The major contents include:1.The theory of
consumer choice and demand, including utility and demand function, choice under certainty
and uncertainty; 2.The theory of the firm, including the production and cost functions; 3.The
theory of markets, including the perfect competition, monopoly, oligopoly, and imperfect
competition; 4. Topics in information economics, including the moral hazard and adverse

selection.
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502026 Managerial Accounting 3 S ' Y.S. Lin, F

The emphasis of Managerial Accounting is on uses of accounting data within an
organization by its managers who need information to carry out three essential functions in an
organization (1)planning operations, (2)controlling activities, and(3)making decisions. The
contexts of this course include: 1.Costs: Concepts and Objectives; 2.Cost Behavior Analysis;
3.Variable Costing; 4.Cost-Volume-Profit Analysis; 5.Profit Planning; 6.Standard Costs and
JIT/FMS Performance Measures; 7.flexible Budgets and Overhead Analysis; 8.Segment
Reporting, Profitability Analysis, and Decentralization; 9.Relevant Costs for Decision Making;
10.Capital Budgeting and Investment Decisions; 11.Service Department Costing: An Activity

Approach.
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502027 Macroeconomics 3 S C.K. Cheng, S

The purpose of this course is to provide the theoretical models and their empirical studies
in consumption, investment, demand for and supply of money, inflation, unemployment, and
economic growth. The effects of monetary and fiscal policy in the extended models are also
discussed. In addition, the theory of rational expectation and its effect on macro economy are
explained in the last port of the course.
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502028 Industrial Organization 3 S C. K. Cheng, S

The objective of this course is to teach the basic theory of industrial organization, and
interpret the market structure, conduct, and performance of agribusiness. It contains:1.Basic
Concepts of Industrial Organization; 2.Market Share and Concentration, 3.Market Entry
Conditions; 4.Merger and Economic Scale; 5.Monopolistic Pricing and Price Discrimination;
6.Product Differentiation and Added Value; 7.Collusion; 8.Profits Performance; 9.Technical
Efficiency; 10.Equity Performance; 11.Case Study.
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502029 Management Mathematics 3 s G.Y.H. Tsai, S

Management mathematics is one of useful quantitative techniques. The purpose of this
course is to provide the students with logical thoughts and systematical ways for facing and
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solving management problems. The content of this course is to comprise the conceptual
techniques on the probabilities - linear algebra - statistics and management science and to

demonstrate their applications.
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502030 Introduction to Biotechnology 3 S C.Y.Tsai, S

Industry
Course objectives - 1.To discuss the development of Bioindustry in Taiwan and advanced
countries in the world; 2.The characteristics of Bioindustry in differents kind of domain;
3.The special technology in Bioindustry for patent; 4.The problems of exploitation in
Bioindustry product and investment for Biotechnology. Course contents : 1.Outline of this

Bioindustry; 2.The development and application of biotechnology in Bioindustry; 3.The
current situation and perspective of Biotechnology industry exploitation in Taiwan and
advanced countries in the world; 4.Business behavior in Bioindustry; 5.Market demand and
development of Bioindustry products.
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502031 Statistical Analysis 3 s K.C. Peng, F

The purpose of this course is to provide technique of statistics to the undergraduate
students. The principle of statistics will be introduced in the course. In addition, technique for
data processing and analysis as well as preparation for seminar report will be introduced.
Statistical software will be used in the course. Outline of the course include:1.Introduction;
2.Data processing and analysis; 3.Descriptive statistics; 4.Inferential statistics; 5.Analysis of
variance; 6.Correlation of variable; 7.Non parametric statistics analysis.

502032 RABHMEHER 3 B BpRR4E, L
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12



502032 Management of Agricultural 3 s C.K. Cheng, F

Input Sector
The purpose of this course is to let students understand what’s Agri-Material Business:
1.Introduction to Agri-Material Business: It’ Sperialty and Role; 2.SWOT analysis for
Agribusiness; 3.Agri-Material Business Management; @Organization @ Planning and
Decision @ Staple Import @ Production, Manufacture, and Processing Management ®
Marketing ® Investment Analysis @ Information and Forecast; 4.Case Studies.

502033 R ¥ =Rk 7ATE 3 E BpRk4E, K

AREBREFAERESHENIIIZERTISFELRESE - BEBNETEIFT: (1) B
T35 (2) AT IE Q) JFETAIH (4) BROHA B TS 6) BUMBAEENG (6) BE =R (7)
BIPR1E S 745 (8) BIFESE 5 (0) EAE HBR B AT 5 o

502033 Agricultural Financial Markets 3 S C. K. Cheng, F

Content Abstract:1.Money Market; 2.Capital Market; 3.Foreign exchange Market;
4.Eurocurrency Market; 5.ECU Financial Market; 6.Agricultural Finance; 7.International
Bond Market; 8.International foreign exchange Market; 9.The market of Futures and Options.

502034 TTHEEE R AT 3 % Fscm, b

RPN H AR TIBEIT IR AT BT RIER A% - BEET LSS
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502034 Market Survey and Analysis 3 S W. C. Huang, F

The purpose of this course is to provide technique of market survey to the undergraduate
students. The principle of market survey and procedure will be introduced in this course. In
addition, technique for data processing and analysis as well as preparation for final survey
report will also be introduced. Common spreadsheet software and other statistical software
will be used in this course. Outline of the course includes: 1.Introduction; 2.The scopes of
market survey; 3.Methods and technique for market survey; 4.Data processing and analysis;

5.Market survey report.

502035 EIBEITEHEIE 3 & B2 Th, Lk

AR ATHBAEME S EFFRRMESBA » SEEB LB RS
¥ ELMEMETHE  MEESHEREMR R D EITHTS o BETSEER
B BEFESHME  BESHRIITHRSETE  c NEEIE : (1) BETHEME
B EmELLE () EPEITIEEIIRE ~ KeSFoi4E 3) SXIL B HARIE (1) D EE
B (5) BEAIRIE (6) SFREAFIE (7) EIBS{TIHFRAE (8) I E B & (0) BoE
ELEETHRE (10) REEMERK (11) 3 BR8:58 (12) t- R ITHA
ZBAIERE (13) BPEHBEIEAETS o ‘

502035 International Marketing 3 s K. C. Peng, F
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Management
This course gives the knowledge of an international marketing for students including as
follows:(1)The concept of International Marketing; (2)Planning; (3)Culture; (4)Rules;
(5)Political Environment; (6)Laws; (7)Research Method of International Marketing;
(8)International Economics Growth; (9)Products Planning; (10) Global Pricing; (11) Global
Promotion; (12) Global Marketing Channel; (13) Physical Distribution; (14) MNC

Management.

502036 ZHE&HFITA 3 & *2mm, b
FEREEZEMAEREHEERATBERIEEERNT - L EECEITH

ZHEA EENEEE 1. HBEEITEHEITHES 2. SM5B5248 3. NP2 4. 38

BEHERFKBIEL BT EUPHES BT E 6. A0 EHABESITESEHTTSER o

502036 Consumer Behavior 3 S F.J.Lin, F

The purpose of the course is to understanding the concept of consumer decision process
~and the factors that influence on consumer decision & behavior and emphasize the
applications in agribusiness marketing. It contains: 1.Consumetr behavior and Marketing
Strategy; 2.External influences; 3.Internal influences; 4.Consumer Decision Process;
5.Characteristics measurement; 6.Market Segmentation in agribusiness.

502037 ®:4F|IXEIE 3 & HHEE, L
EBEFIBIFTTWEIEE » YRR EENSRFBERERZ—~ » BRNEER

SEERTEEMAREAFR > RARREN - AYHRELHAEALFARIE S
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ESBBEEREEE - SRENETEIT 1 EWFIREE LR ERW T 2. £
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L IE o

502037 Biotechnology Management 3 S C.Y.Tsai, F

The industrial environment of Taiwan is changing gradually, so bioindustry becomes one
of the mainstream developments in the future. It possesses a heavy potential due to its
application scales include all of the applied sciences. The products processing of bioindustry
are indefinite and endless from the period of research to become the merchandise, it leads to
managers should control the technological varieties and strategies of the business
administration, and as the merchandise innovation to be the final purpose for the customers.
The course contents: 1.Technique analysis and industrial development of biotechnology;
2.Transferring and getting of the biotechnique; 3.Products exploitation Management;
4.Technique prediction and performance assessment; 5.Intellectual property right
management.

502038 & ¥ XAl = & 3 . FHCH, L

FERREREEZRAEARABPESH AT ELA DT TI248 P8 18 A = B FERBERYAE
71 BBIRMELT ¢ (1) $EHTATEREE (SPSS) () EHEO R 5 F 4%k (3) A FHIEL
EEIETLR (4) POS T4 o
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502038 Business Software Applications 3 S - W.C. Huang, F

The major goal of this course is to enhance the students' capability on using business
software in the area agribusiness management. Four sections are included in this course:(1)
Statistical Software (SPSS) ; (2) Export and Import System Software; (3) Management
System for the P&M Team; (4) POS system. ‘

502039 1K B IGEE 3 E BIcER, T
FEREEMAEERETBARAASHRBFEESTIRTIF - MBEEIE 1.1
FRIGHIFRE) 2. LEETIE 3 ITHHEE 4 ANTERETE 5 B TE 6. REEY
7. RT54E%E 5 HEIEEXEIE 0. 3RMEIE 10. TFIE 11, E£WIDHT 12, TREETAJE
RGBS o '
502039 Leisure Farm Management 3 S C.L.Tuan, S

The purpose of this course is to let students understand the planning and Management of
leisure farm. The contents include:1.The planning of leisure farm; 2.Production management;
3.Marketing management; 4.Human resource management; 5.Finance management;
6.Education; 7.Housing management; 8.Restaurant management; 9.Environmental
management; 10.Safety management; 11.Managerial diagnosis; 12.Visiting leisure farms.

502040 843 &I 3 % BB, T

AR EEBENHEMEEMT I TEACELERE (&) 829
FEEBNE o EBNBLT ¢ 1 EREES 2 EERS 3 WREATIE 4 £8E
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502040 Fresh-Product Logistics 3 S S.E. Chen, S

Management

The purposes of this course focus on how to manage logistics activities of raw and fresh
products within and across companies. This course will discuss the following topics for raw
and fresh products: 1. supply chain of raw and fresh products; 2. customer service; 3. logistics
information systems; 4. raw and fresh product process; 5. inventory and warehousing
management; 6. transportation management; 7. outsourcing management; 8. global logistics

management.

502041 RERLZE2SEIE 3 iR HEHE, T

FREEFENFRETERELLSZIBMBITHAIH c HEBENFWT :
(WBREREZLZSREZBREQ RELZZEERBEHIE Q) ASLRE
£EIEG) RESTEIEEEH 6) BESEETIEMANRLE o

502041 Safety Management of 3 S8 H. J. Hong, F

Agricultural Products
This course aims at teaching students the relevant skills and knowledge about the safety
management of agricultural products. Its main content is as follows: (1)The concept of
High-quality and security agriculture (2)The identification of agricultural products and its
certification system (3) management of farm hygiene and safety (5) regulations of safe
management relevent to agricultural products (6) the operating management and standardizing
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of agricultural products.

502042 EIPEHE Z B35 3 & BEETE, T
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502042 International Trade Pratcice 3 s K. C. Peng, S

This course gives the a technique of international trade for students, including as follows:
(1)Procedure of Trade and Delivery; (2)Preparation for Trade; (3)Rules of Terms and
Conditions of Trade; (4)INCOTERMS; (5)American Definition; (6)Warsaw Oxford Rule;
(7)Terms and Conditions of Trade; (8)Negotiation for Trade; (9)Offer and Acceptance;
(10)Contract; (11)Import permit; (12)Letter of credit ; (13)Import Negotiation ;
(14)Import-Customs, Inspection; (15)Export-Customs and Inspection; (16)Export Settlement ;
(17)Conference Vessel; (18)Non-conference Vessel; (19)Bill of Landing; (20)Insurance;
(21)Export Insurance; (22)Draft; (23)Claim and Dispute; (24)Arbitration; (25)Triangle trade.

502043 #HMEITH 3 & KA, T
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- 502043 Organizational Behavior 3 S Y.S.Lin, S

This course introduces basic concepts and theories in organizational behavior. The
purposes of this course are providing students with knowledge about organizational
performance and organizational behavior. The major topics included in this course are:
1.0rganizational behavior and organizational structure. 2. Major theories in organizational
behavior. 3. Investigations of critical success factors for influencing organizational behavior. 4.
How to apply theories and practical guides in organizational behavior to improve
organizational performance. 5. Key issues of organizational behavior in practices.

502044 2 5B EEXEHEER 3 E HEE, T

KPS ABCER A E > SR A NSRS T BN RUAERE - A
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502044 Introduction of Product 3 S H. J. Hong, S

Creativity Design

Our life is full of imagination originally. We can effectively develop the imagination
through effective knowledge learning. This course aims at inspiring students' creativity, in
order to further investigate development prospect and opportunity of new product design. The
main course content including (1) Knowledge foundation that the creation is practiced
(2)Development approach of the creativity, (3)Basic conception of product design (4)The
theory of product design is built and constructed (5)Cultural foundation designed: Design,
symbol, communicating (6)Fashion information, product design practice.

502045 RBFEEEIE 3 iE BRI T
AT BETRGEREIZMABRAS  FAEFE - LETHE - HREFE &R
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502045 Management of Farmers’and 3 S C.L.Tuan, S
Fisherman’s Association
The contents of the course are as follows : 1. The meaning and function of farmers’ and

fishers’ association; 2. The current development of farmers’ and fishers’ association; 3. The
rules system of farmers’ and fishers’ association; 4. The organization of farmers’ and fishers’
association; 5. The inner affairs management and business strategies of farmers’ and fishers’
association; 6. The management of material supplying and product sale of farmers’ and
fishers’ association; 7. Insurance management of farmers’ and fishers’ association; 8. Credit
management of farmers’ and fishers’ association; 9. Extension and service management of
farmers’ and fishers’ association; 10. The problems and future development of farmers’ and

fishers’ association.

502046 BE SI1ERIGEW TR 3 & BIicEs T
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502046 Agricultural Cooperatives 3 S C.L.Tuan, S
Management
The contents of the course are as follows : 1.The meaning and functions of cooperatives;

2.The current situation of agricultural cooperatives in Taiwan; 3.The laws of agricultural
cooperatives; 4.The organization of agricultural cooperatives; 5.The operations of agricultural
cooperatives; 6.The problems and future development of agricultural cooperatives in Taiwan.
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502047 Agribusiness Investment 3 S S.E. Chen, F

Management
This course contains both real capital investment and security investment. The major
contents are as follows: 1. introduction to agribusiness investment; 2. the formation of
investment plan; 3. investment feasibility analysis; 4. capital budgeting; 5. investment plan; 6.
securities and security markets; 7. risks and returns; 8. the concept of portfolio management; 9.
capital asset pricing models; 10. security evaluation; 11. the introduction to international

investment management.

502048 R SR HEE 3 = #E, E
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502048 Food Business Management 3 S Y.S.Lin, F

The major goal of this course is to enhance the students' capability on managing food
processing of agribusiness. Four sections are included in this course: (1)Business
Environment; (2)Business Characteristics & It's Future Insight; (3)How to Operating the
Business Function; (4)How to Operating the Management Function.

502049 EIPSHE % 3 % FhAE, L
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502049 Transnational Agribusiness 3 S Y.S.Lin, F

The purpose of Transnational Agribusiness is to fully use of informational resources and
market. It includes: 1.Transnational Agribusiness basic concepts; 2. Transnational Agribusiness
theories and environment; 3. Transnational Agribusiness strategy; 4. Transnational Agribusiness
organization, leadership and culture; 5.Transnational Agribusiness management.

502050 IT8HARSE IR 3 & BRARAE, L
ITEHAREIR R ~TENEHMIIITATIEE - AREFERFBEITIHANRE
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502050 Marketing Channel Management 3 S S.E. Chen, F

Marketing channel management is a behavior management within and across channel
partners. The objectives of this course are to enhance the students’ abilities on marketing
channel management and to have the competence efficiently to implement the marketing
strategy. The course contents include: 1. introduction to marketing channel: structure,
functions and partnerships; 2. components of marketing channels: retailing, wholesaling and
physical distribution; 3. channel planning; 4. channel systems; 5. partnerships of channel
members; 6. channel communication and information systems; 7. performance evaluation of
marketing channel; 8. international marketing channels; 9. marketing channels for services. -

502051 REFEEE RS 3 & HEH, L
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502051 Writing for Agribusiness 3 s H. J. Hong, F

operate Prospectus

This course is teaching students how to write an operating plan for an agribusiness. By
'operate prospectus’, administrator can look over their goal, products, making a reservation,
market analysis, etc. are full and accurate to start an undertaking; Concern feasibility that start
an undertaking its and succeed in probability even more. The course content includes the
writing of the following themes: (1) Summary (2) Operation motive and industry's
background (3) Management overview of agricultural products or the service; (4) Market
survey and analyzing (5) Marketing plan ( 6) Operation plan (7) Management group (8) The
financial affairs planning ( 9) The conclusion and scene of wishing.
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502052 Planning and Experience 3 S C.L.Tuan, F
Activities Designing of Leisure Farm
The contents of the course are as follows : the skill of planning of leisure farm, the

process of applying for allowance, the theory of experience economy, the resources of
experience activities designing, the skill of experience activities designing, leisure farms

visiting etc..
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502053 Agribusiness Diagnosis 3 S G.Y.H. Tsai, S

The course provides students with detailed case studies and practical rules in
agribusiness to do agribusiness diagnosis more properly and to solve problems in a more
effective way. The contents of the course are as follows:1.Basic concepts: @ Introduction to
operation analysis @ Introduction to agribusiness diagnosis; 2.Analysis: @ The method of
operation analysis® Operation planning and budgeting control® Capital and benefit
management@® Analysis of financial statement; 3.Diagnosis: @ Strategy management®
Organizational diagnosis® Agribusiness functional diagnosis® Agribusiness performance
diagnosis; 4.Integration: ® The analysis of agribusiness environment® Agribusiness
management and information® Crisis of management.

502054 B3 R eg B FLHT 3 3. HEmm S
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502054 Negotiation Strategy and 3 S F.J.Lin, S

Technigue

The purpose of this course is to help students realize that negotiation is a process by
which we attempt to influence others to help us achieve our needs, while at the same time
taking their needs into account. It will discuss the following topics, such as:1.he Nature of
Negotiation; 2.Interdepence ( Cooperation and Competition) ; 3.Negotiation Planning and
Strategy; 4. The Communicating Processes and Persuasion Processes; 5.Power in Negotiation;
6.Strategy and Tactics of Distributive Bargaining and Integrative Negotiation; 7.Third Party
Interventions; 8.Ethics in Negotiation; 9.Special Topics Discussion.

502055 JE4RE I 3 i=E H*EH, T
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502055 Crisis Management 3 S F.J.Lin, S

The purpose of this course is to discuss the diagnose of crisis, organization, treatment
and public relationship for an enterprise when encountering the crisis. The course also
explains the actions should be taken during the different stages of crisis and how to prevent
crisis for an enterprise.

502056 JMFEIK 3 & 'HXH, T
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502056 Agricultural policy 3 S - W. C. Huang,'S :

The purpose of this course is to introduce agricultural development and policy, the
related -theories, and the effects on agricultural economics and rural society. It contains: (1)
Introduction (2) A Perspectives of Agricultural Development (3) Industrial Policy of
Agriculture and Food (4) Farmers and Fisher Policy (5) Farmland Policy (6) Policy of
Agricultural Resources Management (7) Policy of Science and Technology Development (8)
Cooperation of International Agriculture. ‘
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502057 The Economy and Agribusiness 3 S C.L.Tuan, S

in Mainland China

This course provides a comprehensive introduction to the management of agribusiness in
China Mainland. The content is as following: 1. The cross-strait economy and trade at present
stage; 2. Agricultural development and policies in Mainland China; 3. Country business in
Mainland China; 4. Industrialization of agriculture in Mainland China; 5. Development of
agribusiness in Mainland China; 6. The acquirement and management of land in Mainland
China; 7. Human resources management in Mainland China; 8. Tourism and leisure
agriculture in Mainland China; 9. Issues of agribusiness in Mainland China; 10. Visiting
abroad to the agribusiness in Mainland China .
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T ¥ # ¥ % Department of Industrial Management

weftit BIEARBH 0 25 M BEA8EE X) BHX
Course Course (Chinese) Credite Course (English) Page
Number

B 445 B Required Courses

572001 TRETR 3 Introduction to Industrial Management
572002 HES(—) 2 Calculus (1)

572003 HHES () 2 Calculus (2)

572004 (D) 3 Accounting (2)

572005 EERRASELE 3 Business Software Design and Application
572006 RAGETHEEE 3 Cost Accounting and Practice

572007 EHHEE 3 Managerial Mathematics

572008 T8 ET 3 Marketing Management

572009 T FRARyE 3 Engineering Economics

572010 METEEE() 1 Practice of Statistics (I)

572011 METEEEO) 1 Practice of Statistics (2)

572012 TEARHEERE 3 Motion and Time study (Including Lab.)
572013 EEUIe TR 3 Introduction to Automation

572014 SEESHEHER 3 Production Management (Including Lab.)
572015 B E TR 3 Quality Management (Including Lab.)
572016 YEZEWTZE(—) 3 Operation Research (1)

572017 {EZEHF(Z) 3 Operation Research (2)

572018 R EE 3 Facility Layout and Planning (Including Lab.)
572019 B T2 3 Quality Engineering

572020 HiEWE 1 Seminar

24D H Elective Courses

572021 YIElE R 3 Materials Management

572022 FRIEHT 3 Economics Analysis

572023 FEHEREROT 3 Financial Report Analysis

572024 EEfmEE 3 Business Ethics

572025 At 3 Logic

572026 HEEEMS 3 Introduction to Project Management
572027 VTR E 3 Logistics Management

572028 HpR R pasn s 3 Web Software Design

572029 BB 3 Computer Aided Design

572030 EHEE 3 Managerial Psychological

572031 P AZER 3 Business English

572032 BERARMAOMTELERET 3 Information System Analysis and Design
572033 EHGITHEER 3 Managerial Accounting and Practice
572034 ANJTEFER 3 Human Resource Management

572035 HERERE 3 Business Law

572036 HEtHHT 3 Statistical Analysis
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Ergonomics and Practice
Introduction to Commercial Automation
Information Management

Financial Management

Service Management

Strategic Management

Reliability Analysis

Regression Analysis

Manufacturing Strategic
Manufacturing Process

Electronic Commerce

Flexible Manufacturing System
Investment and Finance

Innovation Management

Introduction to Decision Analysis
Design of Experiment

Inventory Theory

Quality Management System Practice

Design and Management of Production System

Business Analysis and Improvement
Advanced Manufacturing System
Product Research and Development -
Management System Seminar
Practical Training in Factory
Simulation

Engineering Project& Report -
Management of Technology

Practical Skills of Management
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Department of Industrial Management
—. MERLB Required Courses
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572001 Introduction to Industrial 3 S E.J. Wang, F
Management

The objective of this subject is to provide basic concepts of related industrial
management for fresh students. The subject contents are: Introduction. ~ Management cycles ~
Forecasting techniques ~ Research and development - Facility planning - Production
management ~ Work study systems - Material management systems - Human resource
planning - Marketing - Quality management » Ergonomics.
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572002 Calculus (1) 3 R Y. C. Huang, F

The purpose of this course is to train and enhance the ability of mathematical inference
and calculation skills. Furthermore, the learning of this course can improve the ability of
problem analysis and solving. The main topics of this course include: the introduction of
calculus, limits and continuity, differentiation, application of the derivative, exponential and
logarithmic functions, Integration and its applications, techniques of integration, functions of
several variables, trigonometric functions, series and Taylor polynomials.
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572003 Calculus (2) - 3 R Y. C. Huang, S

The purpose of this course is to train and enhance the ability of mathematical inference
and calculation skills. Furthermore, the learning of this course can improve the ability of
problem analysis and solving. The main topics of this course include: the introduction of
calculus, limits and continuity, differentiation, application of the derivative, exponential and
logarithmic functions, Integration and its applications, techniques of integration, functions of
several variables, trigonometric functions, series and Taylor polynomials.
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572004Accounting (2) 3 R

The main purpose of this course is to introduce recent issues in Accounting. The scope
includes theoretical field and practical application. Through this course, the students will have
more clear understanding about the development of management.

572005 IR EXREELET 3 % , FEFHEMT
FERRENIBEEE FLBI2 PSR B A2 /a0 £ 28 o B4 JHEAy
BARREBEANEEFRE R EFZEZERE - RGEESECERLEHEEH®
BE s B EL A EER IR SRR ERBEREIRBEERSET » A
BIELLRBEEE -
572005 Business Software Designand 3 R S.L.Lee, S
Application
This course teaches students the topics related to the design and application of business
software. Based upon the understanding of information technologies, the students are required

to use different languages to design various systems, such as web pages, databases, and others.
The course emphasizes hands-on experience of languages, system design, and applications.
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575006 Cost Accounting and Practice 3 R K. H. Lin, F

The objective of this course is to give students the procedures of cost information and the
operation methods of cost accounting such that they can utilize this knowledge as the basis of
management planning and control. The content includes the concepts and objectives of cost
accounting, cost-volume-profit analysis, cost information system and cost accumulation
procedures, cost accounting system, planning and control of direct and indirect costs, master
budgets and responsibility accounting flexible budgets, variances, and management control.
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572007 Managerial Mathematics 3 R Y. C. Huang, S

The objective of the managerial mathematics is to enhance the application ability of
mathematics. Through this course, it can improve the following abilities: reasoning, analyzing,
Judging and decision making. The main topics in this course are: The managerial applications
of differentiation ~ The managerial applications of integral ~ Inequality - Optimization theorem
and its applications - Elementary linear algebra and its applications * Matrix and its

applications.
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572008 Marketing Management 3 R J.K. Lin, S

The major goal of this course is to understand a series of human action about all social
stratification by making study, forecasting, product development, pricing, promotion , trade
and physical distribution to satisfy needs of goods and services. It includes: The concept of
marketing » The marketing environment ~ Strategic marketing plane and management ~ Different

kinds market and consumer behavior analysis ~ Market demand forecasting and segmenting -
Product decision ~ Pricing decision * Communication and promotion mix decision.
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572009 Engineering Economics 3 R D. M. Tsai, S

The objective of this course is to train the students in familiarizing and utilizing the
analytical techniques of Engineering Economics to select the optimal investment alternative.
The contains include(1)introduction to Engineering Economy, (2)principles of money-time
relationships/interest factors, (3)the Present worth method, (4)the future worth method, (5)the
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annual worth method, (6)the determination of MARR ~ IRR ~ ERR, (7)alternatives selection,
(8)the benefit/cost, (9)depreciation, (10)after-taxes economic analysis, (11)break-even analysis,
(12)replacement analysis, probabilistic risk analysis, and multi-attribute decision analysis.
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572010 Practice of Statistics (1) 1 R Y. C. Huang, F

This course mainly goes with Statistics as a supporting course. This course includes cases
studies, problems practice of contents of Statistics.
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572011 Practice of Statistics (2) 1 R Y. C. Huang, S

This course mainly goes with Statistics as a supporting course. This course includes cases
studies, problems solving, and statistical concepts discusses.
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572012 Motion and Time Study 3 R Cheng-pin Ho, S

This course is designed to give the students ability to analyze a work situation at
manufacturing factory and design a better method. It is also intended to provide the work
measurement tools to measure and evaluate the productivity of activities. The second
objective of this course is trying to help students with the ability of finding and solving
problems facing in the factory. By means of leamming of eliminate, rearrange, combine and
simplify or so called procedure of systematic improvement process, students can increase the

productivity of modern factory.
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572013 Introduction to Automation 3 R T. S. Chang, S

The principal objective of this course is to introduce the history and system
requiequirement of automation. The relationship between automation and society will be
investigated. The practical application of automation concept is also provided. This course is
organized as follows : Introduction to automation (motivation, history) ~ Different types of
automation and their applications ~ Comparison between automatic industry and traditional
industry~ Case study and dignosis. ~ Investigation to production system. - Automation strategies

of the government.

572014 £ ETHEARTE 3 % EHE - L
FERIEEIEEBIRIRIRIZ BEFHE - B AR ERF R AR
LA R SRR R TS ETENRIE SRR A AL EEIFER o &£
NEEIE & /EETIEER - TEREMEE - £ & /FERS - BIBEIE
EBERE >~ IR CBRARE HESTIE « WHEIE/AEERNEX - a8
BB EBEREE s REF A ERE S PR EIEEEN TREE S FEERY o

572014 Production Management 3 R H. H. Huang, F
( Including Lab. )

The objective of this course is to train students in familiarizing and utilizing the theory
and principles of production management for future practical application by lectures, case
study, video watching and discussion, and term-paper report. It contains: Introduction to
Operations Management - Best practices ~ Operations Strategy ~ Process Management ~ Capacity
Planning ~ Location Strategy - Layout ~ Supply Chain Management * Independent Demand
Inventory Systems - Aggregate Production Planning - Material Requirements Planning -
Just-in-Time Systems - Scheduling and Activity Control ~ Project Management ~ Lab -
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572015 Quality Management 3 R Cheng-pin Ho, S
( Including Lab. )

The objective of this course is to train students in familiarizing and utilizing various
theories and practices of quality management by lectures, case study, video watching and
discussion, and term-paper report. It contains: .Introduction to Quality Management ~ Quality
Organization ~ Quality Cost ~ Quality Assurance ~ Total Quality Management ~ Service Quality
Quality Improvement Tools ~ Quality Control Circle ~ ISO 9000 series - Statistical Quality
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Control/Control Charts ~ Process Capability Analysis ~ Sampling Plans ~ Quality Function
Deployment ~ Audio/Video Discussion ~ Lab -
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572016 Operation Research (1) 3 R Deng-Maw Tasi, F

This course introduces the contents » theory and application of operation research and use
mathematical models to solve the problem for the industrial management. The contents of this
course include, linear programming, revised simplex method,sensitivity analysis,duality
problem, thansportation problem, assignment problem,network analysis,and project
management.
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572017 Operation Research (2) 3 R D. M. Tsai, S

This is the continuous course of Operations Research LIt emphasizes the model
formulation and application of the management problem.The major contents include in this
course are integer programming,game theory,inventory,inventory management,dynamic
Programming, Markov chains and queuing theory.
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572018 Facility Layout and Planning 3 R H. H. Huang, S

( Including Lab. )

The objective of this course is to give the concept and theory of factory planning and
material handling, and to train the students in familiarizing different techniques to improve
productivity. It contains: Definition, importance, and timing for applying of factory
planning ~ Systematic layout design procedures - Site location selection ~ Process design *
Material flow design ~ The conventional and quantitative techniques of material flow
analysis + Activity Relationship, Space planning - Area allocation * Material handling -

Computer-aided layout °

572019 & H Ti2 3 E TEMR ~ T
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572019 Quality Engineering 3 S Cheng-pin Ho, S

The course is design to introduce the concept of on-line quality control in production
systems. Hence, the course will include topics of loss function and quality level, tolerance
design, on-line feedback quality control, on-line process parameter control, methods for
process improvements, introduction to preventive maintenance.
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572020 Seminar 1 R J. K. Lin, S

The course adopts interactive teaching and seminar by panel discussion, special topics
speech, and plant tour for practical field study. The objective is to provide the students in
deeply understanding the expertise knowledge of industrial management. The related themes
that could be, but not limited, discussed are: Industrial Management Practice ~ Manufacturing

Management ~ Service Management * Supply Chain Management ~ Quality Management -
Production Automation - Corporate Management - Strategic Management - Organization

Management °

—. EIER B Elective Courses
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572021 Materials Management 3 S D. M. Tsai, S

The purpose of this course is to introduce the concept of materials management. The
major contents include (1)introduction to materials management,(2)classifying and coding,
(3)forecasting and budget planning, (4)purchasing management, (5)warehousing management,
(6)inventory management, (7)material requirements planning, (8)performance evaluation
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572022 Economics Analysis 3 S - K.H.Lin, S

The objective of this course is to give the basic theory of industrial economics, and
interpret the market structure, conduct, and performance of a firm. The content includes the
basic concepts of industrial organization, market share and concentration, market entry
conditions, merger and economic scale, monopolistic pricing and price discrimination,
product differentiation and added value, collusion, profits performance, technical efficiency,
equity performance, and case study.
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572023 Financial Report Analysis 3 S K. H. Lin, S

This course is designed to use technique of financial statement analysis to assess a
company’s operating performance, financial position, and future aspects. Emphasis in the case
analysis is on the ties between a company’s operating activities and its financial performance
in order to sharpen students’ managerial implications of financial analysis and help students
anticipate the consequence of firm’s actions. The content includes the overview of financial
statements, income statement analysis, profit structure analysis, working capital analysis,
non-current assets analysis, capital structure analysis, model analysis and productivity

analysis.
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572024 Business Ethics 3 S J. K. Lin, S

Business Ethics is more important in the present environment than once. Because the
employees and customers take the role of Business ethics as the first issue in the process of
management, we are not about to neglect this issue. Because the scopes of business
management of business ethics relate to many issues, the design of this program will be
established on the following topic: Introduce the theory of business ethics + Work ethics -

management ethics ~ environment ethics ~ community ethics ~ product and service ethics ~
marketing ethics + R&D ethics ~ information management ethics.
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572025 Logic 3 S E.J. Wang, F

The objective of this subject is to provide basic concepts of logic principles and
applications for fresh students. The subject contents are: Introduction * Logic theory. ~ Logic
and reasoning * Logic and mathematics + Logic and writing ~ Logic and debating ~ Logic and
living ~ Logic and management ~ Logic applications.
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572026 Introduction to Project -3 S H. H. Huang, F

Management

Facing the changing competitive circumstances, the characteristics of decisions and jobs
for many businesses turn to be unique and important. These unrepeatable and important jobs
represent the demand and necessity of the project management. This course manages and
controls jobs mainly through the drawing analysis of project network graphs. The goal is to
achieve the control requirement of schedule, man power, and cost. Contents include the
followings: Alignment of projects with organization strategy, Defining the project, Types of
project organization, Estimating project times and costs, Managing risk, Introduction of net
work and CPM/PERT, Calculating the critical path, Project crashing plan, Project resources
allocation and leveling.
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572027 Logistics Management 3 S Y.C. Huang - F

The objective of this course is help students to establish the basic professional
knowledge of logistics. It contains: Introduction of logistics ~ Customers service system >
Logistics Information system - Transportation system - Inventory Management system -
Warehousing system - Logistics location selection methods + VRP methods - Picking method
analysis ~ Logistics system design.
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572028 Web Software Design 3 S S.L.Lee, F

E-Business has become the main business model in the 21st century. Such business
employs various computing and information technologies, which have dramatically changed
the business, form operation-level to strategic-level. In order to provide students the basic
skills required in the 21st century, this course is design to teach the students the programming
of network software and applications of such software. The topics covered in the course are:
the construction and management of a web site, design of homepages, network database and
applications of e-commerce. E-Business has become the main business model in the 21st
century. Such business employs various computing and information technologies, which
have dramatically changed the business, form operation-level to strategic-level. In order to
provide students the basic skills required in the 21st century, this course is design to teach the
students the programming of network software and applications of such software. The topics
covered in the course are: the construction and management of a web site, design of
homepages, network database and applications of e-commerce.
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572029 Computer Aided Design 3 s T.S. Chang, F

“The principal objective of this course is to provide the student with an understanding of
an overview of CAD, the major elements of CAD, and the capability to do the decision
making of choosing a suitable CAD system. The course is organized as follows : An overview
of computer-aided design system * The importance of computer-aided design ~ Numerical
techniques related to CAD. ~ Principles of computer graphics. ~ Surface modeling and solid
modeling ~ General applications of CAD. * The comparison -between different CAD systems °- -
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572030 Managerial Psychological 3 S J. K. Lin, F

The psychology of human resources management is a very important subject in the
environment of organizational management setting. However, many teachers do not take this
topic as an individual program in the classes design. The present class in to make up this
shortcoming in order to offering the wider vision to learners.Through the learning, the
students will more clearly understand the psychological operations of employee in the system
of organizational management practices.The content of this class will include the behaviors
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and psychological reaction of employee when he/she encounters with the decision and
implement of human resource management. The subjects will conclude the psychological and
behavioral problems from selecting, rewarding, appraisal, turnover, and other personnel
functions. We hope through the interactive discussion to give the students more knowledge

about the psychological side of human resource management.
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572031 Business English 3 s » F

The goal of this class is to develop students’ speaking ability to express themselves
clearly and properly in conducting business related conversations and presentations. The
content includes: telephones skills, office talks, and presentations with topics such as
company organization, company history, product introduction, marketing plans, budget
distribution and future development. Even though lectures on the basics of the topics to be
covered will be given, students are expected to take initiatives in their learning and the class
will be evaluated on the basis of the tasks completed.
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572032 Information System Analysis 3 S8 S. L. Lee, S

and Design
The objective of this course focuses on the business information system analysis and
design which includes basic framework discussion of enterprise resource planning and
networking among businesses. The course also attempts to discuss the computer operation
efficiency and cost/profit evaluation that intends to give students the preceding analysis of
information system. The main topics covered in this course are: Introduction to system
analysis * Planning procedure for information requirement ~ Operation items for information

analysis ~ Structured analysis ~ Decisions of information facilities ~ Design of system input and
output ~ Procedure design of data process ~ System cost/profit analysis - System development -
System documentation ~ System evaluation + Case study.
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572033 Managerial Accounting and 3 s K. H. Lin, S

Practice
The emphasis of this course is on uses of accounting data within-an organization by its
managers who need information to carry out three essential functions in an organization:
planning, controlling, and making decisions. The content includes the determining how cost
behave, decision making and relevant information, cost allocation, revenue, sales variances,
and customer-profitability analysis, cost accounting system, capital budgeting and cost
analysis.
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572034 Human Resource Management 3 S J. K. Lin, S

The contents are as follows: The Meaning, Objectives, and Functions of H.R.D. »
Acquisitions of H.R.: Job Analysis, Personnel Planning and Recruiting, and Employee Testing
and Selection ~ Development of H.R.: Education and Training, Performance Appraisal, and
Promotion - Compensation of HR.: Financial Incentives, Benefits and Services and
Nonfinancial Motivation Techniques * Maintenance of H.R.: Human Relation, Labor Relation,

and Employee Safety and Health -+ A H.R.M.Practice in Agribusiness °
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572035 Business Law 3 S , S

The student will apply basic concepts of law to business activities transacted in English.
The topics to be covered will include will include jurisprudence, the court system and civil
procedures, contracts, quasi contracts, property, torts and crimes, agencies, partnerships,
corporations, sale of personal property, commercial paper, bank deposits and collections
documents of title, secured transactions, community property, and wills and inheritance.
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572036 Statistical Analysis 3 S Y. C. Huang, F

The objective of this course is to train the students in familiarizing various advanced
statistical methods and utilizing computer software for decision making. It contains : Analysis
of Variance * Correlation analysis * Linear and multiple regression analysis * Multivariate
analysis ~ Factorial analysis * Principal components analysis - Bayesian decision making
analysis ~ Introduction to design of experiments ~ The application of computer software (SAS)

and printouts analysis °
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572037 Ergonomics and Practice 3 S Cheng-pin Ho, F
Human Factors is a course of understanding of the capacities and limitations of human
beings in a human-machine-environment system, and the principles and techniques of

integrating human beings into the system for safety and efficiency in task performance. Mainly,
the course contains: Introduction of the Concepts of Human Factors and System ~ Human

Factors Research Methodologies ~ Information Input and Processing ~ Text, Graphics, symbols,
and Codes ~ Learning Curve * Visual Displays of Dynamic Information + Auditory, Tactual, and
Olfactory Displays ~ Physical Work and Manual Materials Handling + Motor Skills ~ Human
Control of Systems * .Hand Tools and Devices * Applied Anthropometry, Work-space Design,
and Seatind ~ Illumination ~ Noise * Human Error, Accidents, and Safety o
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572038 Introduction to Commercial 3 S E.J. Wang, F

Automation
The objective of this subject is to introduce the concept of commerce automation, and
application of information technology as an interface for establishing an integrated commerce
automation system. The designated contents are: Introduction. ~ Planning for commercial

information systems + Commodity classification and management. * Bar code systems.  Point
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of sale systems. ~ Currency trade processing system - Electronic data interchange. ~ Distribution
systems management. ~ Commercial data management. ~ Electronic business. °
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572039 Information Management 3 S Cheng-pin Ho, F

This course mainly emphasizes on the management and application of information. The
main objective of this course is to provide students the skills of using management concepts
for the applications of information circulation and information technology. Information
management combines both the concepts of management and computer in managing activities
in business to promote effective communication among people and enhance the operating
performance and competitive ability of enterprise. Mainly, the course contains: Introduction of
Information Management and Information Technology - Information Management and
Operating Management + Applying Information Management in Enterprise + Other Fields of

Application, such as Medical Treatment, Education, Traffic, etc. °
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572040 Financial Management 3 S K. H. Lin, F

The objective of this course is to give fundamental concepts of managerial finance, and
to interpret business capital management, financial planning, and investment decision analysis.
The content includes the fundamental concepts of managerial finance, financial analysis,
planning, and control, working capital management, cost of capital, capital budgeting, capital
structure, financial risk and return, and special topics in financial management.
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572041 Service Management 3 S S.L.Lee, F
As Taiwan moves increasingly toward a service economy, Managers need to know more
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about service Management. The objective of this course is designed to introduce the
students about how to manage the service by four parts. I. Strategic Issues in Service : 1.
Nature and Classification of Services. 2. Developing Frameworks for Analyzing Services. 3.
Positioning a Service. 4. Strategic Logic for Service. II. Service Marketing : 1. Targeting

Customers and Building Relationships. 2. Managing Demand. 3. Creating and Delivering
Services. 4. Communicating and Promoting Services. IIl. Service Operations Management : 1.
The Operations Function in Service Systems. 2. Decision Models for Service Operations. 3.
Designing the Service System. 4. Managing Service Operations. IV. Service Quality
Management : 1. Improving Quality. 2. Planning for Service Quality. 3. Service Process

Control. 4. Service Reliability.
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572042 Strategic Management 3 S J.K. Lin, F

The objective of this course is designed to lead the students a thorough understanding of
the analytical techniques and skills necessary to identify and develop strategies successfully.
The main subjects of the course will cover:1.The Strategic Management Process.2.Corporate
Mission, Goals, Visions, and Stakeholders.3.Analyzing the External Environment: The
Identification of Opportunities and Threats.4.Internal Analysis: Strengths, Weaknesses, and
Core Competencies.5.Business-Level Strategy.6.Corporate-Level Strategy.7.Analyzing and
Selecting the Corporate Portfolio.8.Choosing Integration and Control System.9.Matching
Structure and Control to Strategy.10.Conflict, Politics, and Change in Strategy-Structure
Choice.11.Competitive Strategies and Competitive Advantage.12.Strategic Logic.13.Dynamic

Strategy.
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572043 Reliability Analysis 3 S D. M. Tsai, S

The objective of this course is to provide the students a basic knowledge of Reliability
theory and techniques that can be used by design or reliability engineers. The material covered
in this course will ultimately depend on the student's background in statistics and probability.
The course is organized as follows: 1.Introdiction 2.History, development, and
accomplishments3.Reliability functions and failure models4.Probability distribution functions
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and their application in reliability5.Reliability design and testing.
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572044 Regression Analysis 3 S Y. C. Huang, S

The objective of this course is to establish and enhance the ability of regression analysis
under given data sets. The purpose of regression analysis is to construct a model that describes
the relationship between dependent variable and independent variables. The main topics of
this course are as follows: correlation analysis and its applications, simple linear regression,
assessment and modified for regression model, multiple correlation and regression, the
selection of predicted variables, polynomial regression, collinear and partial correlation,
regression for categorical data, binary data regression model and applications of regression

model.
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572045 Manufacturing Strategic 3 S D. M. Tsai, S

“The main purpose of this course is to instruct the methodologies of manufacturing
strategy, in order to enhance the student’s ability on production planning and control. Course
contents include: (1)Introduction to manufacturing strategy, (2)Cost strategy, (3)Flexibility
strategy, (4)Quality strategy, (5)Time strategy, (6)Differentiation strategy, (7)Product strategy,

(8)Just in time.
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572046 Manufacturing Process 3 S T. S. Chang, S

The principal objective of this course is to provide the student with an under- standing of
the production process and equipments needed. It provides the fundamental concept of
industrial management in practical usage. This course is organized as follows: Introduction to
manufacturing process - Production process of metal - Forming process of metal ~
Non-traditional production process * Analysis of production process * Case study. [includes
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metal, non-metal products, conventional and high-tech industries °
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572047 Electronic Commerce 3 S E.J. Wang, S

‘The aim of this subject is to give students: Basic concept for Electronic Commerce. *
Internet and production/marketing systems. * Internet and organizational planning. ~ Internet
marketing. ~ Electronic store design and operations. ~ Internet banking operations. ~ Electronic
payment systems. * Supply chain and ERP systems. ~ Internet security planning. - Regulations
and provisions. ~ Electronic commerce techniques.
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572048 Flexible Manufacturing 3 S T.S. Chang, S

System

This course is to provide students the basic understanding of Flexible Manufacturing
Systems (FMS). In addition to the technical issues, i.e., hardware requirements, managerial
considerations are also emphasized. The, following components are covered in this course:
(DIntroduction: It gives students a brief understanding of FMS. (2)The technical aspects of
FMS: It discusses such technical oriented issues asNC/CNC/DNC machinery, Material
Handling Systems, Industrial Robots, Automat-ic Inspection devices, Automatic
Storage/Retrieve Systems, Control Structure and Computer Networks. (3)The managerial
aspects of FMS: It covers topics such as Setting Goals and Objectives, Product Analysis,
Production Technique Selection, Manufacturing Resource Planning, Economic Justification,
and Implementation. (4)The human aspects of FMS: It covers the Challenge of Manufacturing,
Training of Workers, Education, and Social Impacts of FMS.
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572049 Investment and Finance 3 S K. H. Lin, S

This course is designed to give students the basic concepts of investment and finance,
investment analysis and decision technique, and they can utilize this knowledge for their
future work and life. The content includes the basic concepts of investment, return and risk,
valuation theory and practice, fundamental analysis, technical analysis, portfolio management,
securities investment, mutual funds, international investment.
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572050 Innovation Management 3 S J. K. Lin, S

The purpose of this course is to introduce some topics in innovation management and
R&D management. Course contents include value of innovation, idea generating, idea
screening, concept development and testing, and relevant topics in R&D management. To
encourage regular feedback, course requirements include book review, class participation and

discussion, and case analysis, etc.
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572051 Introduction to Decision 3 S Y. C. Huang, F

Analysis
The objective of this course is to help students to establish the basic concept of decision
analysis methods. In addition, the students will learn the characters of decision behavior and
related knowledge. It contains: Introduction of decision analysis. ~ Decision situation
analysis. * Decision patterns and decision behavior procedure. ~ Decision methodology and
tools. ~ Optimization theory. - Utility analysis. * Information theory. -~ Game theory. -~ AHP

method. - Other decision analysis methods.
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572052 Design of Experiment 3 S Y. C. Huang, F

The objective of this course is to enhance the ability of experimental design. Through by
the learning of this course, the students can understand the purpose of experimental design
and how to design a good experiment. The main topics of this course are as follows: The
introduction of DOE, single factor design, multiple factors design, block design, Latin square
design, nest design, repeat measure, two/three level factorial design, Taguchi’s method and

response surface analysis.
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572053 Inventory Theory 3 S D. M. Tsai, F

The main purpose of this course is to instruct the models and methodologies of inventory
management, in order to enhance the student’s practice ability on inventory control and
analysis. Course contents include: (1)Introduction to inventory management, (2)Forecasting
and market analysis, (3)Independent demand systems: deterministic models, (4)discrete
demand systems: deterministic models, (5)Independent demand systems: probabilistic models,
(6)Single-period model, (7)Dependent demand systems : material requirements planning,

(8)Distribution inventory systems, (9)Aggregate inventory models.
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572054 Quality Management 3 S Cheng-pin Ho, F
System Practice ,

The purpose of this course is to familiarize students in the development of various
quality management theories by way of lectures, case study, and special-topic reports. This
course contains the following areas: Quality perspective in new century. ~ Quality costs. ~
Quality function deployment (QFD). ~ Total quality management (TQM). ~ Total preventive
maintenance (TPM). - International quality assurance (QA) system. ~ Theory and development
of control charts. ~ Economy of control charts. -~ Theory of sampling plans. + Quality
management for electronic business. * Quality assurance for supply chain. - Green quality
management.
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572055 Design and Management 3 S E. J. Wang, F

of Production System
The objective of this subject is to give students: Basic components of production system
design. ~ Analysis of production control process. ~ Mathematical and computer application in
production systems. * Analysis to production types. » Production forecasting. ~ Production
facility planning. ~ Make and buy analysis. ~ Routine design. ~ Scheduling. ~ Case study.
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572056 Business Analysis and 3 S E.J. Wang, F

Improrement

The objective of this subject is to give students the concept of industry structure,
classification, economics, analysis, and improvement. Reports of various topics are required.
Briefly, he contents are as fallows: 1. Introduction. 2. Industry structure, organization, and
economics.3.Industry environments and economics. 4. Analysis of industry competitive
advantanges.5.Industry strategy.6.Individual industry perspectives.7.Case study.
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572057 Advanced Manufacturing 3 S S.L.Lee, F
System
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The advanced computing and information technologies have dramatically changed the
structure and operations of manufacturing systems. Numerous structural concepts have been
implemented worldwide in various types of manufacturing facilities. This course is designed
to introduce students the new concepts of manufacturing systems and the operating issues of
such advanced manufacturing systems. It is hoped that the students can gain a wide view of
modern manufacturing systems and be well prepared to face the real world applications in the
future. The main topics are: 1.The evolution of computing and information technologies
2.The impacts and challenges of IT to manufacturing systems. 3. The strategic changes of
manufacturing systems in the last decade. 4. A brief discussion of advanced manufacturing
systems. (1)Computer-integrated manufacturing systems (CIMS)(2)Concurrent Engineering
(CE)(3)Agile manufacturing systems(4)Lean production systems(5)Holonic manufacturing
sys(6)Virtual enterprises 5.ERP, SCM and PDM.
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572058 Product Research and 3 S J.K.Lin, F

Development
The course is to introduce Product Research and Development , Contents including:
Development Processes and Organization * Product Planning ~ Identifying Customer Needs -
Product Specifications ~ Concept Generation, Selection and Testing ~ Product Architecture ~
Industnial Design and Manufacturing * Prototyping ~ Business Analysis * Project Management °
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572059 Management System Seminar 2 S Cheng-pin Ho, F

The objective of this subject is to study, from practical viewpoint, various management
systems in which case studies will be adopted through various professions. A concept of
integrated management systems is emphasized. The following topic is to be covered:
1.0rganization and behavior management. 2. Environmental analysis for business. 3.
Marketing management. 4. Financial analysis. 5. Business strategy. 6. Business automation. 7.
Economic analysis. 8. Information management. 9. Process design and management. 10. Case

study.
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572060 Practical Training in Factory 2 s Cheng-pin Ho, F

The course is design to provide students with practical operation and training in related
industry. The main purpose is also to increase the capability of problem solving, to improve
the skill of communication and to enhance the human relationship and work experience. We
expect that students could be more competitive through an organized management practical

training program.
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572061 Simulation : 3 S S.L. Lee, S

This course provides the students the abilities to construct enterprise dynamic models,
~ covering the probabilistic factors, through simulation and to analyze the changes of dynamic
status recorded during the operations in order to enhance the decision-making proficiency. It
also serves as an aid to analytical models and as a tool of verifying the validation and
correctness of analytical models. The course mainly covers the following topics: the
formulation of simulation models, model validation and verification, introduction to
simulation languages and tools, pseudo random number generators, tests of random number

strings, result analysis and applications.
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572062 Engineering Project & Report 2 S E.J. Wan, S

The course has two objectives. First it discusses the required knowledge of the formal
research methodology, and its application in the industrial sector. Second, it provides students
the basic knowledge of the formats of different written reports and oral presentations. The
course consists of the following major topics: (1) Engineering project overview: It covers the
basic information of how a research (academic research or industrial project) is conducted.
Formal research methodology: It discusses how the subject (or a topic) of a project is
identified, how problem related information is collected, how literature is surveyed, how
solution alternatives are formed and justified, and how solution procedures are selected and
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implemented.

572063 FixEHE 3 & HAK T

FERRBREZEBEALITRBEHTVIRAE - ISR TTZELRETIRA
71 c ERIENBTEIE ¢ 1. PIIXATENTE REEIR 2. BIFASE 3. DFEL3ReE 4. BFEL4A
BhHERBRMEIE G IRABETER 7 ZFET B EE 8 FHUEAXHE
Ao FrEE IR 10. FHIXEE T

572063 Management of Technology 3 s Y. C. Huang, S

The objectives of this course are to improve the abilities of R&D human resource
management, organization management of R&D and the management of R&D projects. The
main topics of this course are following: 1.Science and technology infrastructure 2.innovation
and creation 3.R&D strategies 4 R&D portfolio 5.The new product development and
management 6.Human resource management of R&D 7.Patents and intellectual property
rights 8.R&D and humanity 9.Knowledge management10.Trends of science and technology.
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572064 Practical Skills of Management 3 S Y. C. Huang, S

The objectives of this course are to improve the knowledge and skills of management. By
way of the practical training of the management skills, it can enhance the performance of
managerial works. The topics of this course include communication analysis, career planning,
management of mental pressure, time management, negotiation analysis, how to encourage
the creativity, how to be a good subordinate, how to be a good manager, how to be a good
leader, how to encourage the morale, how to know the people and make a good appoint, how
to plan a advantaged strategy and the methodology of problem solving and so on. Through by
the planning of the series topics, we expect it can improve the basic abilities of the managerial

professions.
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Distribution Logistic

Business Law

Introduction to Financial Institution
Interpersonal Relations
E-Commerce and Internet Marketing
Corporate Financial Analysis
Intermediate Accounting(1)
Money and Banking

Operations Research
Organizational Theory

Event Management

Sales Management
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Case Study of Marketing Research
Investment

Fixed-Income Security

Corporate Finance

Literatures on Financial Management
Risk Management

Non-Profit Organization and Management
Business Ethics

Personnel Psychology

International Business Management
Marketing Research

Business Research Methods

Innovation Management

Quality Management

Customer Relationship Management
Entrepreneurial Plan

Business English

Cost Accounting

Corporate Financing Decisions
Investment Portfolio Analysis and Management
Financial Derivatives

Decision Analysis

Organizational Behavior
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International Human Resource Management
Strategic Marketing Management ‘
Brand Management

Organizational Learning and Knowledge
Management

Practice in Innovation Management
Logistics Management
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Financial Planning and Control
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Special Topics on Financial Derivatives
Business Valuation
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582001 Calculus 3 R C.C.Chen, F

The main purpose of this course is discussing and comprehending topics. The issues
include theoretical discuss, practical application and enhancing the ability of mathematical
inference and calculation skills. Through this course, the students will have more clearly
understanding the practical application and development for products and institutions.’
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582002 Accounting (2) 3 R W.H. Hsu, S

The main purpose of this course is to introduce recent issues in Accounting. The scope
includes theoretical field and practical application. Through this course, the students will have
more clear understanding about the development of management.
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582003 Economics (2) 3 R H. H. Yeh, S

The purposes of this course are to provide the theoretical models and their empirical
studies in consumption, investment, demand and supply of money, inflation, unemployment,
and economic growth. The effects of monetary and fiscal policy in the extended theoretical
models are also discussed. In addition, the theory of rational expectation and its effect on
macroeconomics are explained in the last part of the course.
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582004 Practice of Business 1 R W.Y. Cheng, F

Statistics(1)
The practice of business statistics is an introduction to statistics for students of business
and economics that is based on data analysis and the design of data production join
probability-based inference accompanied by computer software as major content areas.
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582005 Marketing Management 3 R C. L. Shen, F

This course is designed to meet the needs of students who wish to understand the basic
concepts and techniques of marketing as a foundation for more advanced marketing courses.
The “major subjects of this course will include as followings: Defining marketing for the
twenty—ﬁrst century, Adapting marketing to the new economy, Building customer satisfaction,
value, and retention, Winning markets through market-oriented strategic planning, Gathering
information and measuring market demand, Scanning the marketing environment, Analyzing
consumer markets and buyer behavior, Analyzing business markets and business buying
behavior, Dealing with the competition, Identifying market segment and selecting target
markets, Positioning and differentiating the market offering through the product life cycle,
Developing new market offerings, Designing global market offerings, Setting the produce and
branding strategy, Designing and managing services, Developing price strategies and
programs, designing and managing value networks and marketing channels, Managing
retailing, wholesaling, and market logistics, Managing integrated marketing communications,
Managing advertising, sales promotion, public relations, and direct marketing, Managing the
sales force, Managing the total marketing effort.
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582006 Practice of Business 1 R W.Y. Cheng, S
Statistics (2)

51



The practice of business statistics is an introduction to statistics for students of business
and economics that is based on data analysis and the design of data production join
probability-based inference accompanied by computer software as major content areas.
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582007 Production and Operation 3 R S.Y. Liaw, S

Management

The objective of this course is designed to teach the related knowledge of the theory and
practice of Production Management. The main subjects are summarized as Follows: Business
Planning ~ Forecasting ~ Product Development + Resource Requirement Planning ~ Facility
Location and Distribution System Design - Process Analysis ~ Process Design and Facility
Layout ~ Job Design and Work Measurement + Aggregate Production Planning and Master
Scheduling - Inventory policy ~ Investment Analysis - Material Requirements Planning -
Operational Scheduling and Production Control ~ Materials Management - Quality Control -
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- 582008 Financial Management 3 R K. H. Chang, S

The main objective of the course is to give the students the basic concept and theory of
finance and related operational technique. The content includes the overview of the basic
financial concepts, the financial environment, risk and return analysis, time value of money,
security valuation, cost of capital, capital budgeting, capital structure, dividend policy,
financing forecasting, planning and analysis, and working capital management.
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582009 Information Management - 3 R S.Y. Liaw, F

Management information system is the strategic core competence of e-business. The
purpose of this course is to introduce the role of MIS and its applications. Principle of MIS
and system design methodologies are also discussed. Course contents include understanding
the meaning and characteristics of information and knowledge, the needs and applications of
the MIS, the Organizations, planning and controlling of the MIS. And, related topics with
managerial overview of MIS are introduced by the interactive theory of IT and organization.
Finally, in order to achieving the objectives of this course, the impacts of network economy
and new IT of e-business are also discussed through empirical study cases.
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582010 Human Resource Management 3 R C.J.Horng, F

.The objective of this course is designed to teach the related Knowledge of the theory and
practice of human resource management. The main subjects are summarized as follows:
Human Resource Management: Present and Future, Equal Employment Opportunity : The
Environment, Job Design and Job Analysis, Human Resource Planning, Recruiting
Employees, Selecting Employees, Orientation and Employee Training, Management and
Organizational Development, Career Planning, Performance Appraisal Systems, The
Organizational Reward System, Base Wage and Salary Systems, Incentive Pay Systems,
Employee Benefits, Legal Environment and Structure of Labor Unions, Union Organizing
Campaigns and collective Bargaining, Discipline and Grievance Handling, Employee Safety
and Health.
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582011 Strategic Management 3 R C.L. Shen, F

This course will provide both theoretical and practical approach to planning - analyzing
and implementing marketing strategies with a more holistic ~ systematical and strategical
framework. The major subjects of this course will include: marketing ethics and social
responsibility ~ marketing role in the implementation of business strategies, strategic
mission ~ goals & objectives, environmental management, marketing strategy models &
selection, financial analysis in marketing plan > implementation and assessing the marketing

efforts.
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582012 Business Application Software 3 S S.Y. Liaw, F

The application of computer has extended from simple number crunching to
administration processes ~ industry - art ~ education + research and public services. The
objective of the course is to teach the operation techniques concentrated on current business
computer software packages; including database design and operation > spread sheets »
statistic analysis and charts design ~ word processing and multi- media design.
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582013 Introduction to Business 3 S C.C.Lin, F

This course will teach students state-of-the-art theories and practices of business
management. The major contents will cover : the nature and types of business, the corporate
strategies and operating management, measurement of scale economy & diseconomy,
performance assessment and internationalization of business.
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582014 Psychology 3 S S.Y. Liaw, F

The psychology of human resources management is a very important subject in the
environment of organizational management setting. However, many teachers do not take this
topic as an individual program in the classes design. The present class in to make up this
shortcoming in order to offering the wider vision to learners. Through the learning, the
students will more clearly understand the psychological operations of employee in the system
of organizational management practices.
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582015 Financial Markets 3 S H.H. Yeh, F

The main objective of the course is to make the students understand and become familiar
with the system of the financial markets » and its financial instruments and related knowledge
in theory and practice. The course includes the introduction of the financial markets * the’
system of financial markets > capital market > money market > foreign Exchange market and

futures & options markets.
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582016 Managerial Mathematics 3 s W.Y. Cheng, S

The objective of this course is designed to teach the related knowledge of the theory and
practice of Managerial mathematics. The main subjects are summarized Follows: Set ,
Function , and Logic * Probability - Random Variable and Probability Distribution > Matrix >

Vector Space > Markov Chain * Linear Programming and Game Theory.
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582017 Distribution Logistic 3 S C.C. Chen, S

The aim of this course is to give learners to understand about the skills of logistic
management. Logistics is defined as a business planning framework for the management of
material, service, information and capital flows. Logistic systems have received considerable
attention in the last 10 years, as they constitute one of the cornerstones in the design and
control of production systems and the modeling of supply chains. This renewed interest is
partly due to the recognition that well-known planning and control systems such as
“Manufacturing Resources Planning” and “Just in Time” systems fail to establish a sound
integration of lead time management, capacity planning and quality considerations.
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582018 Business Law 3 S T. H. Chen, S

This course is designed to induce the business law to the students who wish to
understand the basic concepts and techniques of related laws and regulation in the field of

business management.
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582019 Introduction to Financial 3 S H.H. Yeh, S

Institution

The course provides the students with the opportunity to know how the financial
institutions operate in the economy. The course covers the following four
topics:1.Introduction of major financial institutions in the economy.2.The financial
environment within which the financial institutions operate.3.Introduction to commercial
banking, bank performance analysis, and banking structure.4.Key problem areas in the
management of banks and other financial institutions.
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582020 Interpersonal Relations 3 S P.S. Chen, F

The key purpose of this course is to help students learning academic concepts,
knowledge, and practical skills of human relations in workplace. The teaching methods in this
course will include teacher’s instruction, interactive discussion, case study, and business
professionals’ speech of specific subjects. The subjects in this course may include the
following issues: foundations of human relations, theories of interpersonal communication,
methods and process of communication, interpersonal influence, interpersonal conflict,
building and maintenance of human relations, negotiation and group interactions,
communication and relations in organizations.
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582021 E-Commerce and Internet 3 S S.Y. Liaw, F

Marketing

This course includes breadth of study in the exchange of digitized information between
parties, technology-enabled transactions, technology-mediated relationships, and intra- and
inter-organizational activities that support exchange. Discussed topics include B2B, B2C,
C2C, C2B relationships, e-market communication and branding. Through Internet application
and mobile communication technology, marketing mix and e-advertisement affect the
traditional business behaviors of enterprises and consumers greatly. Among topics include
database marketing, one-to-one on-line marketing, wireless communication technology, virus
marketing and E-shopping. By the way, several patterns of on-line advertisement,
E-purchasing, and analysis tools of data mining applied into custom relationship management
are also introduced. Finally, innovative services of 3G mobile commerce and their impacts on

diverse industries are discussed in our case studies.
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582022 Corporate Financial Analysis 3 s T. H. Chen, F

The main purpose of this course is discussing and comprehending topics in Corporate
Financial Analysis. The issues include theoretical discuss and practical application. Through
this ‘course, the students will have more clearly understanding the practical application and
development for Corporate Financial Analysis products and 1nst1tut10ns '
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582023 Intermediate Accounting(1) 3 S W.H. Hsu, F

The main purpose of this course is to introduce recent issues in Intermediate Accounting.
The scope of the course includes theoretical field and practical application. Through this
course, the students will have more clear understanding to the development of management.
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582024 Money and Banking 3 S K. H. Chang, F

The main purpose of this course is discussing and comprehending topics in money and
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banking. The issues include theoretical discuss and practical application. Through this course,
the students will have more clearly understanding the practical application and development

of money and banking.

582025 1E¥&T% 3 & Bi-E T

TERH R EA—EENB RS EF RN » BARS O TERRIEEARS
EE L o (EEFREZMEBIE > B TIRESAEF S FISEARR FHE
BERIK - ©EIEE: (EEFRMESER  SUERBIEINLE - Babsk - BHEEF
BT o CESEISEREE - ERAEK c BEER  RFIER I FIEG - T
IEEH o 4EHE > BNEEARE) - BEURE o '

582025 Operations Research 3 S S.Y. Liaw, S

Operations Research is the application of the methods and techniques of modem science
to today's problems of management decision making. The primary objective of operations
research is to help managers make better decisions by solving problems more effectively. It
contains: Basic concepts of operations research > Introduction to linear programming » The

simplex method > Quality and sensitivity analysis > Transportation and assignment problems °
Network models » CPM/PERT - Inventory models » Decision theory and games > Queuing
theory > Simulation > Dynamic programming > Integer programming.
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582026 Organizational Theory 3 S C.W. Tsai, S

The main purpose of this course is discussing and comprehending the related knowledge
and issues abut organizational theory. The major contents will cover : Organizational Structure,

Organizational Design, Organizational Change and Organizational Learning. Through this
course, the students will have more clear understanding about the development of

management.
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582027 Event Management 3 S F.Y.Lai, S

This course emphasizes the development of project management skills for students who
may become involved in special event management through festival, sport, art, tourism,
entertainment, charitable or marketing organizations in a professional or volunteer capacity.
On successful completion of this course, students are able to practice marketing and
management skills to various special events.
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582028 Sales Management 3 S C. L. Shen, S
This course is aimed toward accomplishing three objectives: (1) to delineate the areas in
which sales executives make decisions; (2) to analyze decision a alternatives and criteria in
these areas; and (3) to provide cases as real-world illustration of decision situations. The
major subjects will cover: Sales management and the business enterprise, Sales management,
personal selling, and salesmanship, Setting personal-selling objectives, Determining
sales-related marketing policies, Formulating personal-selling strategy, The effective sales
executive, The sales organization, Personal management in the selling field, Recruiting sales
personnel, Planning sales training programs, Executing and evaluating sales training programs,
Motivating sales personnel, Compensating sales personnel, Managing expenses of sales
personnel, Sales meeting and sales contests, Controlling sales personnel, The sales budget,
Quotas, Sales territories, Sales control and cost analysis, International sales management,

Case study.
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582029 Corporate Taxation 3 S I. F. Lin, S

The main purpose of this course is discussing and comprehending topics in corporate
taxation. The issues include theoretical discuss and practical application. Through this course,
the students will have more clearly understanding the practical application and development

of corporate taxation
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582030 Intermediate Accounting(2) 3 S W.H. Hsu, S

The main purpose of this course is to introduce recent issues in Intermediate Accounting.
The scope of the course includes theoretical field and practical application. Through this
course, the students will have more clear understanding to the development of management.
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582031 Public Finance | 3 S K. H. Chang, S

The main purpose of this course is discussing and comprehending topics in public
finance. The issues include theoretical discuss and practical application. Through this course,
the students will have more clearly understanding the practical application and development

of public finance.
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582032 Statistical Analysis 3 s W.Y. Cheng, F

The main purpose of this course is to introduce basic knowledge and skill about research.
The scope includes theoretical field and practical application of statistics and strategy.
Through this course, the students will have more clear understanding and skill to conduct a

research design.

582033 4REEER 3 & BWET, L

FERFE B IEMNERLE T R F AR AAMA B ERAENIERETE
3% o BRIZSCEE SRR  FHEIEE R « ReZBE « P AEBEE - ANTE
BRENITHEBRFEE -
582033 Organizational Development 3 S H.Y. Hsieh, F

This course introduces organizational development, planned change, strategic change,
techno-structural change, human resources change, human process changes. The program also
includes theory and practices of organizational development.
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582034 Organization Communication 3 S P.S.Chen, F

Management

The basic guildlines of this program developing is based on this method > and introduce
related concept and theory of organization management communication in order. The issues
are included in this program:1.organization 2.planning 3.leadership 4.coordination 5.control
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6.motivation 7.communication 8.conflict 9.organizational culture 10.decision making
11.organizational learning 12.risk management.
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582035 Retailing Management 3 S C. L. Shen, F

The objective of this course is designed to teach the related Knowledge of the theory and
practice of Retail Management The main subjects are summarized as follows: The Nature of
Development of Retail, Present Retailer, Retail Environment, Retail Type, Retail Strategies,
The Psychological Factor of Consumer, Consumer Behavior, The Location of Shop, The
Design of Shop, Human Resource Management of Retailer, Leadership of Retailer, Product
Planning, Product Management and Control, Retail Pricing, Retail Purchasing, Retail Service,
Retail Promotion, Retail Advertisement, Retail Display, Retail Personal Selling.
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582036 Service Marketing Management 3 S C.C. Chen, F

This course seeks to provide basic understanding on the definition of services, customer
behaviors, service-related theories and frameworks, planning and managing value delivery
system, technology and service design, managing service personnel, and executing service
marketing and performance evaluation.

582037 ITSHER T 3 i#E FEREE, £

FERBRERZBMENTIEBEFTEHITHBT R E R E IR » SFWREtAFE
BEA ~ RANGERR ~ $HIRETEIT ~ M-SR - IR EFIREREF o £
BEFET » B EREENT BAATIGREIIEIFEE

582037 Case Study of Marketing 3 S F.Y.Lai, F

Research

The main purpose of this course is to introduce basic concept and framework. The scope
of this course includes the introduction of basic statistics, selection and sampling,
development of questionnaires, strategy of analysis, and the managerial implication.
Through this course, the students will have more clear understanding and skill to conduct a
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market survey.

582038 IHER 3 =& EREAE, L

FERBRATHEINEREZ > FIRSERNETAEMSE » EXATHEHEESR -
IER ARG R REMEAIREE - BASHBPORRTSIERAES - 5T
71~ BAIEIRENAE ST ~ FIRAES) ~ A BRELE RRBITER o RITH BRI IB IS 7747
FEIRAT A ZAMBR BRSBTS ITIERRIFA R FYNRIBA BT -

582038 Investment 3 S K. H. Chang, F

The course introduces the investment concepts, the characteristics of each investment
instruments in the market, the theory and structure of capital market, market indicators, and
risk estimation and its relationship with return. In the fundamental analysis, we discuss the
profit-ability, competitiveness, financial liquidity, capital structure, management ability,
price-earnings ratio and its future estimates for a firm. In the technical analysis, we
introduce the various methods of the market analysis. Besides, the investment portfoho theory
1s introduced for the asset selection and risk diversification.
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582039 Fixed-Income Security 3 S K. H. Chang, F

The course is designed to provide students with understanding of fixed-income securities.
The contents include bond pricing, yield measurements, bond market analysis, bond trading
strategies and mortgage-backed securities.
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582040 Corporate Finance 3 S K. H. Chang, F

This course discusses issues about corporate finance. By using papers' reading and
discussing, students are expected to have deep insight and knowledge about financing
decisions, investment decisions and distribution decisions, including the issues of capital
structure, real options, and project financing, etc.

S
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582041 Literatures on Financial 3 S K. H. Chang, F

Management

The main purpose of this course is discussing and comprehending topics in Literatures
on Financial Management. The issues include theoretical discuss and practical application.
Through this course, the students will have more clearly understanding the practical
application and development of Literatures on Financial Management for financial products

and institutions.
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582042 Risk Management 3 S K. H. Chang, F

The purposes of this course are to help students with better understandings of the
principles and concepts of risk management and to help students to proceed to the risk
management by using the risk management tools. The contents include the introduction of
risk management, financial disasters and their implications, Value at Risk and the application

of risk management system.
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582043 Non-Profit Organization and 3 s C.C.Lin, F

Management

The basic guildlines of this program developing is based on this method » and introduce
- related concept and theory of non-profit organization management in order. The issues are
included in this program:l.organization 2.planning 3.leadership 4.coordination 5.control
6.motivation 7.communication 8.conflict 9.organizational culture 10.decision making
11.organizational learning 12.risk management.
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582044 Business Ethics 3 S H.Y. Hsieh, S
Business Ethics is more important in the present environment than before. Employees
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and customers see business ethics as the most important in the management process. We can
not ignore this issue in contemporary management. Business ethics relate to many issues
and the program includes following topic: Introduction of the theory of business ethics, Work
ethics, management ethics, environment ethics, community ethics, product and service ethics,

marketing ethics, information management ethics.
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582045 Personnel Psychology 3 S C.C.Lin, S

The psychology of human resources management is a very important subject in the
environment of organizational management setting. However, many teachers do not take
this topic as an individual program in the classes design. The present class in to make up
this shortcoming in order to offering the wider vision to learners. Through the learning, the
students will more clearly understand the psychological operations of employee in the system
of organizational management practices. The content of this class will include the behaviors
and psychological reaction of employee when he/she encounters with the decision and
implement of human resource management. The subjects will conclude the psychological
and behavioral problems from selecting, rewarding, appraisal, turnover, and other personnel
functions. We hope through the interactive discussion to give the students more knowledge
about the psychological side of human resource management.
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582046 International 3 S C.W. Tsai, S

Business Management
The main purpose of this course is discussing and comprehending the related knowledge
and issues abut International Business Management. The major contents will cover : Diamond
Model, International Strategy , Design of International Organization and International Human
Resource Management . Through this course, the students will have more clear understanding
about the truth of Multinational Corporations(MNCs).
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582047 Marketing Research 3 s C.L. Shen, S

The objective of this course is designed to teach the students how to use the technology
of marketing research to collect and analyze the needed information for the purpose of
marketing decision-making. The major subjects are summarized as follows: Marketing
Research & Marketing Management. Knowledge development of Marketing Research. Value
of marketing information. Marketing information system. Scientific methodology. Research
design. Marketing research process. Secondary data. Survey method. Nonresponse bias.
Questionnaire design. Experimentation. Sampling design. Sample size. Measurement. Field
operation. Projection. In-depth group interview. The process of data analysis. Hypothesis
testing. Multivariate analysis. Presenting report: written & oral report.
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582048 Business Research Methods 3 S C. L. Shen, S

This course will emphasize an applied approach based on practical applications that give
students a basic understanding of the scope of business research. To introduce the students to
the basic tools of business research by explaining the various research methodologies and
techniques » the main teaching contents will cover the following subjects :1.Introduction to
business research 2.Research design 3.Data-collection methods 4.Measurement concepts
5.Sampling and fieldwork 6.Data analysis and presentation 7.Research reports.
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582049 Innovation Management 3 S S.Y. Liaw, S

The purpose of this course is to introduce some topics in innovation management and
R&D management. Course contents include value of innovation, idea generating, idea
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screening, concept development and testing, procedure and model of innovation, the
commercialization of innovation, case study in innovation management. and relevant topics in
R&D management. To encourage regular feedback, course requirements include book review,
class participation and discussion, and case analysis, etc.
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582050 Quality Management 3 S C.C.Chen, s

The purpose of this course is to prepare student for Management in the coming decades.
The class will focus on both of philosophies and practices using case studies and factory
visiting .It covers the three main themes : Customer Value Strategy--customer value defined
as a combination of benefits derived from using a product or service and the sacrifices
required of the customer. The customer value to customers * including products/services.

characteristics * mode of delivery » support services etc ©  Organizational Systems--the
management of Organizational Systems are means that provide customer value > including
functional and departmental practice - Continuous improvement--To keep pace with the
changes in the external environment > companies have to change their organizations for
constantly striving to learn » change and make things better.
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582051 Customer Relationship 3 S C. W, Tsai, S

Management
The main purpose of this course is discussing and comprehending the related knowledge
and issues abut Customer Relationship Management. The main subjects are summarized
Follows: the domain and conceptual Foundations of relationship marketing, the evolution of
relationship marketing, relationship marketing of services, relationship marketing and
distribution channels, an integrated model of buyer-seller relationships, strategic alliance,
relationship marketing in mass markets, membership customers and relationship marketing,
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relationship marketing and key account management, horizontal alliances for relationship
marketing and marketing strategy, organizing for relationship marketing, information
technology, customer profitability.
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582052 Entrepreneurial Plan 3 S H. Y. Hsieh, S

The purpose of this course is to introduce Entrepreneurship, especially in
high-technology industry. With high quality of human resource, to investment a venture in
high technology would be hard and risky. It needs subjects related to strategies in Marketing
Planning, R&D, Law and Finance, etc. '
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582053 Business English 3 S S.Y. Liaw, S

Based on practical needs of business knowledge and life, this course designed enables
learners to acquire both the language competence and skills in writing and oral business
communication that are normally seen in a business environment. Both learners’ language
needs and target situation needs will be taken into account in making the decision for the class
content. However, the framework will be set upon the regular process of the international
trades and try to simulate a real-world situation for learners to get a general idea about how to
use the language acquired to conduct the business. Then apply it on learners’ daily needs! A
trip on this course will take you to the English most pertinent to learners’ needs. Itinerary
includes: friendly & business letters, memo, Ads, news English, English for hotel & travel,
forms, job-seeking techniques, interviews, contracts, highway travel words. A trip will make
you as functional as you could be. To encourage regular feedback, course requirements
include book review, class participation and discussion, and case study.
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582054 Cost Accounting 3 S W.H. Hsu, S

The theme of this course is designed to provide the necessary background for those
students who want to be an accountant or for those who will use the account information in
their career jobs. Not only is the system of collecting » ordaining * processing ° and reporting
economic data presented but the use of accounting information in decision making is
‘emphasize as well. The organization of teaching materials will be designed to provide
maximum flexibility in meeting different course objectives. The main subjects will cover:
Management, the Controller, and Cost Accounting. Cost Concepts and the Cost Accounting
Information System. Cost Behavior Analysis. Cost Systems and Cost Accumulation. Job
Order Costing. Process Costing. The Cost of Quality and Accounting for Production Losses.
Costing By-Products and Joint Products. Materials: Controlling, Costing, and Planning.
Just-in-Time and Backflushing. Labor: Controlling and Accounting for Costs. Factory
Overhead: Planned, Actual, and Applied. Factory Overhead: Departmentalization. Activity
Accounting: Activity-Based Costing and Activity-Based Management. Budgeting: Profits,
Sales, Costs, and Expenses. Budgeting: Capital Expenditures, Research and Development
Expenditure, and Cash: PERT/Cost. Responsibility Accounting and Reporting. Standard
Costing: Incorporating Standards into the Accounting Records. Direct Costing, CVP Analysis,
and the Theory of Constraints. Differential Cost Analysis. Planning for Capital Expenditures.
Economic Evaluation of Capital Expenditures. Decision Making Under Uncertainty.
Marketing Expense and Profitability Analysis. Profit Performance Measurements and

Intracompany Transfer Pricing.
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582055 Corporate Financing Decisions 3 S H. H. Yeh, S

The purpose of the course 1s to make students further understand the alternative sources
and types of corporate financing. Besides, the course introduces the possible risk eliminating
approaches for corporate financing, which insures the effectiveness of the corporate financing
decisions. Moreover, case study is also included during the course for the purpose of practical
applications by the students. The course content includes financing needs forecasting,
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Short-term and Long-term financing sources, special alternatives for corporate ﬁnancmg, risk
hedging for corporate financing and corporate financing strategy and planning.
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582056 Investment Portfolio Analysis 3 s K. H. Chang, S

and Management

This course is an advanced one for security market investment > investment planning >
foundation and technique analysis are included. The main issues discusses: 1.Investment
Portfoliol : Introduction; 2.Investment Portfolio2 : Risk Management; 3.Stock Market

Investment : Foundation Analysis; 4.Stock Market Investment : Technique Analysis; 5.Debt
Security Market Investment; 6.Estate Investmentl : Introduction; 7.Estate Investment? :
Practice; 8.0ther Derivatives.
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582057 Financial Derivatives 3 S K. H. Chang, S

This course discusses the theory concept and technology of financial derivatives. The
main issues discussing in this course are: concept and technology of hedge, arbitrage and
speculation for options and futures. The course covers the following subjects: Options and
Futures markets: history, quotations and characteristics; Options and Futures pricing and the
binomial model; Pricing options using Black- Scholes model ; Pricing sensitivities; Hedging
with options and Futures; Options and Futures strategies: speculation and spreading.
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582058 Decision Analysis 3 S W.Y.Cheng, F
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The purpose of the course is to provide the students with an understanding of
decision-making approaches that can be used to improve a manager’s decision making. We
examine how decisions are made and how the process can be improved. The course covers
the following subjects: Nature of Decision Making  Describes the Decision Maker and

Decision Styles » Discusses Managerial Decision Style Application > Covers the Elements of
Decision Style » Introduces Decision Making in an Organizational Context » Relates Decision
Making to the Organization’s Culture » Decision-Aiding Tools > Examines the Impact of
Environmental Changes on Decision Making.
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582059 Organizational Behavior 3 s C.J.Horng, F

The objective of this course is designed to teach the related Knowledge of the theory are
practice of organizational behavior. The main subjects are summarized as follows: What Is
Organizational Behavior? Toward Explaining and Predicting Behavior, Organizational
Behavior in a Global Context, Foundations of Individual Behavior, Perception and Individual
Decision Making, Value, Attitude, Motivation : From Concepts to Applications, Foundations
of Group Behavior, Communication and Group Decision Making, Leadership, Power and
Politics, Intergroup Behavior, Organization Design, Human Resource Policies and Practices,
Organizational Culture, Work Stress, Organizational Change and Organizational

Development.
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582060 Case Study of Human 3 S C.C.Lin, F

Resource Management

The main purpose of this course is discussing and comprehending topics in human
resource management. The issues include theoretical discuss and practical application.
Through this course, the students will have more clearly understanding the practical
application and development of human resource management.
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582061 International Human -3 8 P.S.Chen, F

Resource Management

The key purpose of this course is to help students learning academic concepts,
knowledge, and practical skills of international human resource management. The teaching
methods in this course will include teacher’s instruction, interactive discussion, case study,
and business professionals’ speech of specific subjects. The subjects in this course may
include the following issues: history and the future of international human resource
management, international human resource management strategy, international recruiting and
selecting management, international training and development management, international
performance and compensation management, and international employee relations

management.
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582062 Strategic Marketing 3 S C.W.Tsai, F

Management

This course will provide both theoretical and practical approach to planning, analyzing
and implementing marketing strategies with a more holistic, systematical and strategical
framework. The major subjects of this course will include: marketing ethics and social
responsibility, marketing role in the implementation of business strategies, strategic mission,
goals & objectives, environmental management, marketing strategy models & selection,
financial analysis in marketing plan, implementation and assessing the marketing efforts.
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582063 Brand Management 3 S C.W.Tsai, F

This course will provide students the related theories and practices of Brand
Management. The major subjects of this course are summarized. as following: Introduction,
Branding challenges, Branding decision, Brand sponsor decision, Brand name decision, Brand
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building tools, Marketing plan for building brand, Brand .strategy decision, Brand extensions,
flanker brand, Brand auditing, Brand reposition.
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582064 Organizational Learning 3 S C. L. Shen, F

and Knowledge Management

The purpose of this course is to introduce students the knowledge about organizational
learning and knowledge management. The scope includes the theory and practices of these
two issues.
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582065 Practice in Innovation 3 S S.Y. Liaw, F

Management

The purpose of this course is to introduce some topics in innovation management and
R&D management. Course contents include value of innovation, idea generating, idea
screening, concept development and testing, and relevant topics in R&D management. To
encourage regular feedback, course requirements include book review, class participation and

discussion, and case analysis, etc.

582066 #IZftE R 3 3B PR, L

FERBEEZBY) » ARFCEBRLEYIRE RS X ZIBEAMZE » AREE X
FIF o Hik » ERWIIREBNTHELE  WIREER - BRETRTF - HEMEEIE - PR
B~ EPRMERS BYIRE S « DMK ~ WEREGLELREE - YRR o

582066 Logistics Management 3 S C.C.Chen, F

This course will teach students the related concepts, scope of decision-making and
practice of logistics management. Therefore, the major subjects will include: overview,
customer services, supply-chain management, business logistic information, internet and
logistics resources, inventory management, transport management, warehousing management,
logistics integration, global logistics, position and strategies of logistics, organization of
logistic.

582067 H-FEIE 3 & BREEL, £
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582067 Project Management 3 S C.C.Chen, F

Over the past several decades, more and more work has been accomplished through the
use of projects and project management. The use of projects has been growing at an
accelerated rate. This course will be focused on the students > full understanding in the various

roles the project manager must play and to the skills required to play them effectively. In
addition, to cover the various ways in which projects can be organized. The nature of the
project team and the behavioral aspects of projects are also briefly introduced. The skills of
project planning, budgeting, scheduling, monitoring, controlling and risk management will be
covered too. The major chapters of contents will be including : The world of project

management - The manager, the organization and the team ~ Planning the project ~ Budgeting
the project ~ Scheduling the project » Allocating resources to the project ~ Monitoring and
controlling the project ~ Evaluating and terminating the project.
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582068 Managerial Accounting 3 s W.H. Hsu, F

The course introduces the basic concepts and practice of managerial accounting. The first
half of the course focuses on the cost determination and cost behavior, and the rest
emphasizes on the cost-related managerial decision-making, including planning accounting, -
controlling accounting, and decision accounting. The course covers the following topics:
Basic managerial accounting concept, Cost behavior, Cost analysis, Behavior costing, The
practice of financial tools, Short-term working capital budget, Long-term capital budget, Total
management control, Responsibility center, Short-term decision, Long-term decision.
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582069 Financial Institution 3 S H.H. Yeh, F

Management

Since the focus of the course is on return and risk and the sources of that return and risk,
the course relates ways in which the managers of modern financial institutions can expand
return with a managed level of risk to achieve the best return-risk outcome for the owners of
financial institutions. The topics of the course include introduction of modern financial
institutions, the risks of financial intermediation, measuring risks such as interest rate risk,
market risk, credit risk, foreign exchange risk, sovereign risk and others, liability and liquidity
management, deposit insurance and other liability guarantees, capital adequacy, loan sales and
other credit risk management techniques, and securitization.
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582070 Financial Planning and Control 3 S K. H. Chang, F

The purposes of this course are to help students with better understandings of the
principles and concepts of financial planning and planning procedure. The contents include
the analysis of financial performance, the introduction of financial planning, financial
planning models and mid-term and short term financial planning.
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582071 Financial Marketing 3 S K. H. Chang, F

The main purpose of this course is discussing and comprehending topics in financial
marketing. The issues include theoretical discuss and practical application. Through this
course, the students will have more clearly understanding the practical application and
development of marketing for financial products and institutions.
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582072 Special Topics on Financial 3 S K. H. Chang, F

Derivatives

This course discusses some important topics of financial derivatives, including the
pricing models and empirical research on futures and options, numerical procedures, credit
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risk and pricing models and empirical research on financial derivatives.
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582073 Business Valuation 3 S - W.H.Hsu, F

This course is designed to provide the students with the understanding of business
valuation, mainly on the issue of how business establishes and employs business valuation
models to solve the valuation problems involving security investment and merger and
acquisition. The comparison of different commonly used models, such as the discounted free
cash flow model, abnormal earning model and price to earning ratio model are also discussed.
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582074 Real Estate Management 3 s H.Y. Hsieh, F

Real estate management is to maximize value and profit of the property by development,
operation and management. Real estate is characterized by immovability, scarcity,
heterogeneity, pricey, longevity, dual purpose of investment and consumption. A correct
perspective of real estate not only satisfies the demand of consumption but also creates
incremental value to investor. Recently Real Estate Investment and Trusts (REITSs) thrives in
Taiwan providing a wider market for Real Estate Industry. However the value of real estate
can only be realized by streamlined planning and management. The course’s objective is to
teach students a comprehensive and correct acknowledgement of real estate from a strategic
perspective. In addition the course also trains students the ability to develop and manage real
estate increasing the value of property. Real estate is influenced by external environment and
economic cycle, same as External Environmental Analysis in Strategic Management. The
course contents include definition of real estate, the relationship with economy, real estate
cycle, real estate management plan, real estate financial planning, real estate market analysis
and marketing plan, real estate management company, real estate development, construction
management, residential real estate management, office building management, shopping
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center management, commercial space management, and industrial real estate management.
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582075 Leadership 3 S C.J.Horng, S

The content of this course includes the nature of leadership, the nature of managerial
work, perspectives on effective leadership behavior, participative leadership, dyadic role
making, power and influence, managerial traits and skills, early contingency theories of
effective leadership, charismatic and transformational leadership, leading change in
organizations, leadership in teams and decision groups, strategic leadership by executives.
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582076 Consumer Behavior 3 S C.J.Horng, S

The main purpose of this course is to introduce topics in consumer behavior. The scope
includes theoretical field and practical application. Through this course, the students will have
more clear understanding to the development of consumer behavior.
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582077 Case Study of Management 3 S C.C.Lin, S

The key purpose of this course is to help students applying academic concepts,
knowledge, and practical skills of each management-related course learned to the analysis and
discussion of real domestic and abroad business management cases. The teaching methods in
this course will include teacher’s instruction, interactive discussion, case study, and business
professionals’ speech of specific subjects. The subjects in this course may include the
following issues: case studies in marketing management, case studies in human resource
management, case studies in financial management, case studies in production and operation
management, case studies in information management, case studies in research and
development management, case studies in strategic management.
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582078 Human Resource System Design 3 S P.S. Chen, S

The objective of this course is designed to teach the related knowledge of theory and
practices of design ofhuman resource management. The scope includes organizational
strategy, selection, job analysis, performance appraisal, and turnover.
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582079 Team Management 3 S P.S. Chen, S

The key purpose of this course is to help students learning academic concepts,
knowledge, and practical skills of work team management. The teaching methods in this
course will include teacher’s instruction, interactive discussion, case study, and business
professionals’ speech of specific subjects. The subjects in this course may include the
following issues: definition and types of work team, work teams’ developing process,
leadership in work teams, division and cooperation in work teams, communication in work
teams, decision-making in work teams, culture and norms in work teams, employee relations
management in work teams, work team recruiting and selecting in work teams, and
performance & compensation management in work teams.
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582080 Integrated Marketing 3 S F.Y.Lai, S

Communication

This course emphasizes on the concept of coordinating various promotional elements
and other marketing activities in a more integrated strategic approach. Through using the
“big picture” approach to planning marketing and promotion programs and coordinating the
various communication functions to create a consistent, unified image of a firm, rather than

primarily based on advertising along.
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582081 International Marketing 3 S C.W.Tsai, S

Management

The main purpose of this course is discussing and comprehending the related knowledge
and issues abut International Marketing Management. The major contents will cover :

Globalization and Global Environment, Global Strategy, Global Marketing Strategy. Through
this course, the students will have more clear understanding about the Marketing Actions in

Multinational Corporations (MNCs).
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582082 Management of Technology 3 S C.C.Chen, S

A key purpose of Management of Technology is to help the student to understand how
the course to help the general manager ~ someone responsible for strategic management of an
organization or autonomous business unit * deals with issues of technology and innovation.

The subjects may include the following issues: 1.Integrating technology and strategy;
2.Design and evaluation of technology strategy; 3.Enactment of technology
strategy-developing the firms innovative capabilities; 4.Creating and implementing a
development strategy; 5.Innovation challenges in established firms. The course teaching
approach may include the reading > case study > in class discussion and may have a

technological firm visit.
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582083 Service Management 3 s S.Y. Liaw, S

As Taiwan moves increasingly toward a service economy, Managers need to know more
about service Management. The objective of this course is designed to introduce the
students about how to Manage the service by four parts. I.Strategic Issues in Service : 1.Nature
and Classification of Services. 2.Developing Frameworks for Analyzing Services.
3.Positioning a Service. 4.Strategic Logic for Service. IL.Service Marketing : 1.Targeting
Customers and Building Relationships. 2.Managing Demand. 3.Creating and Delivering
Services. 4.Communicating and Promoting Services. IIl.Service Operations Management :
1.The Operations Function in Service Systems. 2.Decision Models for Service Operations.
3.Designing the Service System. 4.Managing Service Operations. IV.Service Quality
Management : 1.Improving Quality. 2.Planning for Service Quality. 3.Service Process Control.

4.Service Reliability.
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582084 Investment Bank 3 S H.H. Yeh, S

This course is organized to expose students to be familiar with the following
topics:1.Introduction and overview of investment banking industry. 2.Revenue-generating
activities in which investment banks engage. (a)Primary and secondary market making. (b)
Corporate restructuring. (¢ ) Financial engineering. (d) Other revenue-generating activities
& such as advisory services > investment management * and merchant banking. 3.Support
L activities in which investment banks engage. (a) Research. (b) Information services.
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582085 Corporate Governance 3 S W.H. Hsu, S

The main purpose of this course is to provide the students with in-depth understanding of
the role of publicly reported financial accounting information in the governance processes of
corporations. The first part focuses on the issue of corporate governance, which encompasses
the internal policies and practices by which a company is operated and controlled on behalf of
its shareholders. The advantages of sound corporate governance are discussed as well as a
good system of corporate governance that helps maintain the confidence of investors, which
allows companies to raise capital efficiently. The second part concentrates on the research that
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examines the role of accounting information in specific governance mechanisms.
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582086 International Financial 3 S K. H. Chang, S

Management

This course discusses the concept and technology of financial management for
international business. The main issues discussing in this course are: the international
financial markets and institutions > international risk management > and International asset
management. The course covers the following subjects: 1. The international monetary
system; 2. International financial markets; 3. International banking; 4. The foreign exchange
market; 5.Forecasting exchange rates; 6.Measurement of foreign currency exposure;
7 Management of foreign currency exposure; 8.SWAPS; 9.Futures and Options; 10.The
management and finance of international trade; 11.International investment policy and
strategy; 12.International capital budgeting; 13.Political Risk; 14.Global transfer pricing;
15.Evaluation and control of global operations; 16.Short-term financial management on
multinational companies;17.International Taxation.
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582087 Case Study of Finance 3 S K. H. Chang, S

The main purpose of this course is discussing and comprehending topics in Case Study
of Finance Management. The issues include theoretical discuss and practical application.
Through this course, the students will have more clearly understanding the practical
application and development of Case Study of Finance products and institutions.
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582088 Investment Psychology 3 S K. H. Chang, S
The main purpose of this course is discussing and comprehending topics in investment
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psychology, likes prospect theory, disposition effect overconfidence effect, mental accounting.
The issues include theoretical discuss and practical application. Through this course, the
students will have more clearly understanding the practical application and development of

investment psychology.
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582089 Business Diagnosis 3 s H. Y. Hsieh, S

This purpose of this course seeks to give students a comprehensive understanding on the
- concepts, principles and methods of performance assessment and management diagnosis.
Through the continuous measurement on productivity, objectives and planning for every
function and at all levels, the managerial weaknesses can be detected and then the correct
actions can be taken to improve the overall performance.

The main subjects of this course will include: Let's Destroy Some Myths-and Identify the
Needs. Management and Operating Control: An Overview. The Elements of Strategy.
“Organizing Strategy Objectives. Plan Statements. Plan Objectives. How To Set Management
Performance Standards. How To Measure Marketing Management Performance. How To
Measure Sales Management Performance. How To Measure Engineering Research and
Development Management Performance. How To Measure Purchasing Management
Performance. How To Measure Production Planning and Control Management Performance.
How To Measure Production Management Performance. How to Measure Manufacturing -

Industrial Engineering Management Performance. How To Measure Materials Handling
Management Performance. How To Measure Maintenance Management Performance. How
To Measure Plant and Facilities Management Performance. How To Measure Quality
Assurance Management Performance. How To Measure the Management Performance of the
Treasurer. How To Measure Controller ship Management Performance. How To Measure
EDP/MIS Management Performance. How To Measure Personnel Management Performance.

A Final Note ...PEOPLE !
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##%E ™ % Department of Hotel and Restaurant Management

REAK #H 88 2 8(F X 2 45 # B & B/ (H# X) AR
Course Course (Chinese) Credit  Course (English) Page
Number

HEIMERIE Required Courses

632001 BIEEN R 3 Introduction to Hospitality Management

632002 BEEHEHEZ S 3 Food Safety and Hygiene ’

632003 FREZFAREE 3 Chinese Cooking and Practice } N

632004 TEERREE 3 Western Cooking and Practice =

632005 BEETH 3 Consumer Behavior

632006 BIRRERNRER 3 Hospitality Service Skill and Practice

632007 BIREARMREE 3 Hospitality Management Information System and
Practice

632008 BiR¥EE 3 English for Hospitality Industry

632009 WG ETE 3 Financial Management

632010 HREEEEE 3 Hotel Management

632011 BIRRGEEERE 3 Service Quality Management in Hospitality

632012 BREEH 3 Restaurant Management

632013 BRI EHE 3 Hospitality Marketing Management

632014 BIREBEE 2 Hotel and Restaurant Management off-campus
Internship

632015 EEEENERE 3 Banquet Management

632016 ANEREHE 3 Human Resource Management

632017 RIREERE 2 Hospitality Seminar

HERERIH Elective Courses

632018 RYEHEFEERER 3 Foundation of Food Preparation and Practice

632019 NIRRT 3 Introduction to Leisure and Recreation Industry

632020 Bl 2 The Etiquette

632021 8T REE 3 Floral Design and Practice

632022 BEEGGTRER(—) 3 Nutrition for Dietary Design and Laboratory (I)

632023 BikELREE 3 Hospitality Image Management

632024 HEENEREE 3 International Cuisine & Practice

632025 BEEGTREE 3 Table Design for Restaurant and Practice

632026 A EREREER 3 Principle & Laboratory of Bread Making

632027 ANBERARELEE 3 Inter-personal Relationships and Communication

632028 PEBL RS R R EE 3 Principle & Laboratory of Cake and Pastry
Production

632029 EEREHENEE 3 Front Office and Housekeeping Management with
Practice

632030 SREENER 3 Beverage Management and Practice

632031 ZEEE AR B E AT 3 Menu Planning and Analysis

632032 BIRFEWR 3 Research Methods in the Hospitality Industry

632033 BIRELTERERE 3 Hospitality Merchandise and Practice

632034 EIREREE 3 Hospitality Industry Purchasing
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HESRMERIH Elective Courses

632035 BRBUGETRERE (D) 3 Nutrition for Dietary Design and Laboratory (II)
632036 BEErEE 3 Customer Relationship Management

632037 TR EE T SRR 3 Case Studies in Lodging Management

632038 BRI S E T 3 Hospitality Facilities Design and Management
632039 REEHEER 3 Leisure Management __

632040 REEHEBIGET 3 Case Studies in Food Service Management
632041 BIREEERER 3 Hospitality International Business Management
632042 KEESREERE 3 Management of Leisure Farm

632043 gREH 2 Meetings and Convention Management

632044 Rk 3 Dietary Culture

632045 TREELZ R ET 2 Hotel Security Management

632046 RhicEENRER 3 Hospitality Franchising Management
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BIREER

Department of Hotel and Restaurant Management

—., MERLE Required Courses

632001 HEEIEIHER 3 % ERI~ L

AREFANBREFTNERELMELDR - BENSEEEREERRE
B BEEMHESESE MEATESMANEETE  RREFEHERESE 2
BEEOAEE  JERFIERNRISEIE THREIE  AARETE -

632001 Introduction to Hospitality 3 R C.Y. Chung, S

Management

This course introduces the basic concept in Hospitality Industry. The contents includes the
following topics: the evolution of the hospitality industry; the hotel development and classification,
a hotel and rooms division operation; the restaurant development and classification, the restaurant
operations; noncommercial food service operations; meetings and conventions; marketing; human

resources management.

632002 WEREFE AL 3 4 BRI -~ T

FEREFTAMGMBARBAMEBRBEIEENAZS BB ERRGRRE » HREREA0
LAFERT ~» RN EREZFRFTRERER » MERAKFEREESZMILZE - EENES ' BS
FEZBMEZLETERUME s ROBMEYWZHE s BRZIER - RAPHF - FELHZFH
FBENMZIE s BRETITRERZER » RS R EERS « BEREEZR o

632002 Food Safety and Hygiene 3 R S. J. Chen, F

This course will teach students the reasons why some food are harmful to consumers and how
harmful the effects will be so that they can learn how to minimize the food harmful effects. The
contents of this course are: the concepts of food hygiene and safety, the relationships between food
and microorganisms, the prevention of food from parasites, food decaying and poisoning, HACCP,
GHP and regulations of food hygiene, etc. '

632003 PRI ALEE 3 4 FHENT

IEERREAFHPENMBZXTHREAEZEINLE » B ~IB S FE N0 . F > BT
T~ KTE >~ BARR ~ ARERIRIT ZERAMRE o FHERBRE T LA P B St 2 e - AR
AEME AP LLIRITAS B T =BG L o

632003 Chinese Cooking and Practice 3 R TBA, F

The aim of this course is to equity students with some major cooking skills of Chinese food,
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such as, skills of saute, stew, steam and frying. In addition, stress will be on knife use skills,
doneness, seasoning, and tray ornaments. Students are expected to have a broad understanding the
variety Chinese of food culture and to have the ability to apply these skills to cooklng their daily

meals.

632004 BRI AZEE 3 # ' FENT

FEREEFHAERENEXTEBAZINE  EFL B E VI ... F > &7
T~ KR~ BEIZR ~ BBERIRIS ZGEAME o FHEABR A TR TE AL B Z eI > &
FEEFAAPLEFISAN B H B BF L o

632004 Western Cooking and Practice 3 R TBA, F

The aim of this course is to equity students with some major cooking skills of western food,
such as, skills of sauté, stew, steam and frying. In addition, stress will be on knife use skills,
doneness, seasoning, and tray ornaments. Students are expected to have a broad understanding the
variety western of food culture and to have the ability to apply these skills to cooking their daily

meals

632005 A B HITH 3 a4 BREIZ v b

TRENAHEEBEBENE RN AESEERIEPETIEAITIHGES o 52
ﬁﬁ%%@ﬁk%@ﬁa%ﬂ@Aﬁﬁ?&Kﬂm%ﬁxmEﬂﬁ%ﬂﬁﬁiﬁﬁ
REAEFBA ~ RAXIE » XTEFEREIEBE o

632005 Consumer Behavior 3 R H. C. Chang, S

-

Uniderstanding the processes that lead to purchase, so as to improve decisions on segmentation
“and the appropriate marketing mix for each segment. How consumers and households make buying
decisions, and why different individuals/groups make buying decisions. Application of behavioral
science concepts at individual, subculture and cultural levels; effects of consumerism and regulation

also are considered.

632006 EIEBRIFHXITZEE 3 %% FEE - L

RERIEEE B WA EBLRMATURIS IO DRG0 BRI A 35E
BIARIS AR E R BRIETE o £ B ND EISRIEEARIRTS  AESTARIMRTS - AREEARIS P
BRFE ~ MEEE TSRS - REBHEAER « ERATISFIELLMA - K2 mum
BLEIARTS - BRALE Z SRS SLORELIRTS MR AIRAL - UC ST - IR  HPTE
Btk o

632006 Hospitality Service Skill and 3 R TBA, S

Practice

The objective of this course is to introduce the underpinnings of a style of professional service
that enhance the hotel and restaurant business. These underpinnings help students to learn how to

85



provide the professional service in hotels restaurants. The course includes the fundamentals of front
office services, reservations, uniform services, housekeeping operations, food and beverage service
skills, food preparation and application, understanding the menu and ordering, beverage service,
wine service, farewells, special service challenges, money handing, safety, and sanitation.

632007 BREBARKHAXRRKE 3 %% REIEZ - T

FREERENARBREN SRR EATRLEE S OUNFESCERETIE - &
3 ERBEREAFTFZEILEAZREREENIS > BB T TIERLE - REE
BRETEEERRLG - ARATARRERKEBARNBEEE -

632007 Hospitality Management 3 R H. C. Chang, F
Information System and

Practice

To let students are familiar with the fundamental features of computer systems and managing
the information systems within Hospitality industry is the goal of this course. It includes: Defining
basis terms and describing hardware and software components + Computers in the Hospitality
industry * Computerized Restaurant Management Systems - Computers Hotel Management
Systems -~ Essentials of computer systems * Food and beverage management applications (recipe
management, sales analysis, menu management) * Accounting applications for hospitality industry
(monitoring and processing accounts receivable and accounts payable transactions, payroll
accounting and financial reporting).

632008 IR HEE 3 % #HEE T

FHEZEBEABMBETHREREZIEFTEZHAAFTAZRIFHBENST » XHFE
BEABARRALIREIGZHE  c EENBTEIFEREN ~ IMBFRIGRIZT A2y
ERE s R RAZLEAT ATEAENMEE - RT () FEN - BEAEN
CECEBNEEEERE LA B A R E R E R X ZE S EEANIAES] o

632008 English for Hospitality 3 S TBA, F

Industry

Today’s diverse workplace presents diverse challenges for the hospitality industry. Language
training has proven to improve the employee performance in hospitality industry. The purposes of
this course concentrate on knowing the hospitality terminology, the communication competence in
hospitality workplace such as English listening comprehensive, reading knowledge, and the
retrieving skill/speaking skills in hospitality industry. Video playing, role-playing and conversation
practices are used to enhance the ability of listening and communication.

632009 BF3FE IR 3 % FHE -3 .k

FERREFANMIBHFTEZEAMTHIERZIBMZEIF T EREE » RBEFE
M IEEIRMMER ~ ERIRIE - BEEBEZ 04 - BEWeFREIEE BHFZIFE Y &K
I BARTER - BHRLEE >~ BRFIEER - MERK - HIF7E8 » BB 747 - BHEE SR
EIE s FEBRG - EPEMIFEE o
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632009 Financial Management 3 R TBA, S

The main objective of the course is to give the students the basic concept and theory of finance
and related operational technique. The course covers : Basic concepts ~ Financial Environment ~ Risk
and return analysis ~ Time value of money ~ Security valuation ~ Cost of capital + Capital Budgeting

Capital Structure ~ Dividend Policy - Financing Forecasting > Planning > and Analysis, Financing
Forecasting, Working Capital management, Mergers& Acquisitions, International Finance.

632010 ZREEEIE 3 % =~ b

FEREMBENIMREEEEMIL - AERE, BEKEHRTHE AR THAREEH
BAEZFVME EhFemE EETRBEER, mEE - BKIHAE S BABE Lo
THFEEEIIFK o

1632010 Hotel Management 3 R M. H. Liu, S

This course introduces the operation and organization structure of students will have a clear
view of the hotels. Vibrant hotel/motel business and its relationship to other segments of the tourism
industry. New doors of opportunity will open up for them and give them confidence to identify
positions that fit their interests, needs, skills, and personality.

632011 BWIERIH L HEE 3 % BT8R ~ £

FERBNERABAEE o RWEETIEEFTRIFERRIZEBA - NEBEIE
RIEESEEETRIFY 15 HEMBETHREMEAR MBI TRIL—ERAZROR
2= ﬁz‘jﬁ«‘rﬂuiﬁﬁﬂﬁﬁ%nng BIA % ©

632011 Service Quality Management 3 R Y.L.Su, S
in Hospitality

This course is designed to facilitate a comprehensive customer service review of any
hospitality operation from a workplace point of view and an academic perspective. It reviews the
fifteen components of customer expectations for hospitality quality service. The framework of
these components provides a useful tool for observing, analyzing, and critiquing actual customer
service encounters in an ongoing hospitality organization. This course also provides a framework by
which the management of an entire hospitality organization or a targeted service unit can also be

studied and analyzed.

632012 HEEE 3 FIRE T

FERBEMTE—EBAYMBRBNEEETE  ARARBTIERRE T K BASBAT3EE
BFEREE K BREBEZENMABZBMEWTERZIEERIFIAE , RIFESEE , RES
EZpEHHEHHESREE , S0 LBEEMBEE T BRI ERER EeFZ A o
632012 Restaurant Management 3 R M. H. Liu, F
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This course introduces how to manage a successful restaurant. In restaurant management, the
students will learn about the aspects of food service management throughout the history of good
service, the responsibilities of many types of food service employees, order taking and professional
service skills , good customer relations , menu planning and how to correctly calculate selling prices

to produce a profit.

632013 IARITFHE R 3 EER s T

FEREEFANTEBRRITHEEZBEHAFE - ENEEIE © FLHRITHEER ~ 1788
B - BRBIRAREZTH - BRETHGERRBERN - BREAEETE - 8K
EITHAR s BEREZES - TERE - FREEFHEE » BIREZITHEE - 8IK
FZAAMATEA

632013 Hospitality Marketing 3 R C. H. Huang, F

Management
The objective of this course is to introduce the basic knowledge of hospitality operation
marketing. The contents include as followings: introduction to hospitality marketing, the concept of
marketing, environmental scanning and competitive analysis in hospitality industry, segmentation
and positioning for hospitality operation, consumer behavior in hospitality industry, marketing
research, hospitality, hospitality product, hospitality pricing strategy, personal selling in hospitality
industry, marketing communications in hospitality industry, and marketing organization in

hospitality industry.

632014 BEMFTREE 2 @ 12~ Lk

BLERFER M BE AT FEBETRELEOER. RBRBBEAIREEHIFE K
% BERFPEITEUBB P TIE , REEINIERS |, FRAYTRERR/EEE TIEHIE
JE ~ IRAEELFOEE o

632014 Hotel and Restaurant 2 R )
Management off-campus

Internship

This course provides the students a chance to know the “real world “. The students have a
chance to work in the hotels. Such like housekeeping, front office, food and beverage, and
administration department. From the practical training, the students can learn about working attitude,

skills and knowledge of the hospitality industry.

632015 R EEIELEE 3 4 A

RERBENBE TS EEF AT FHETEEGIAES] » LIAAEISERIFEILEAY,
BFREBERERETIELFEZAFRK « AMITEFTHIARKIEB FHIEEREEN)
HE F-EEREPRRSTESIEFEMARBEIAREMIETS o

632015 Banquet Management 3 R s S
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This course introduces the banquet planners the concept of organizational talent and leadership
capabilities. They must be able to assign and lead the service brigade to ensure a smooth running
operation and ultimate guest satisfaction. Successful banquets are the result of a very detailed
planning system which draws upon the property’'s past experiences, - every banquet requires
creativity when planners organize it to make it a special event.

632016 AS KRB 3 %  F=—B.T

FERREFZEMAEREETFEBRRANERETEZIIERPEIFIBERE o HIBMN
BEIE  BRANEREETER IR » SR/GHETIERGR - AANEFRE BT
BERAEIEH > BLIHFFHREF » B THANEFHRAE » B IR » B TR > B8

IEREHEEETIE - SPPEMEI TIFRLAE o

630216 Human Resource: 3 R Y.C.LL F

Management

-The major objective of this course is to give students the related knowledge of the basic theory
and practice of hotel human resource management. Lecture contents include: current and future
development of hotel human resource management; hotel management and organizational
development; human resource planning; recruitment and selection, compensation benefits;
- performance appraisal and promotion; orientation and training; employee relation; safety and
* sanitation management; as well as departmental organization and job description.

632017 FEFEE/EE 2 @ IFEE~NT

_ FERIEBZLHRIRIBEAEE - ERLBE - B E TIEER s HiR«15 ~ 3B %
C BMREERBRMREL > HEIRPIM— EX ZCEEASER o MHEARBERBIAEZR

A o

632017 Hospitality Seminar 2 R TBA, F

The purpose of this course is to familiarize the student with the hospitality environments
through attending the discourses given by guest speakers in the hospitality industry. Guests
speakers will be invited to share their hospitality careers with students. It provides students the

opportunity to develop professionalism and employability concepts.

=, EXREERHE Elective Courses

632018 BEHMHRHFHRIEBLEE 3 & BERIE ~ L

BLERFE R TTAE R M o455 1E - S35 ~ B - BE - A~ F > B~ iFolAs o
W B AR eI~ 43R R e > FTEHRBRE AR HEEReF > T LB AL IERIER
FRLE c ERBREATEREREDP c BELALEBEYHMHETRBRE P REE L - HAAE
EPEEIRER o B @m-e-ﬂd%‘ TERIFRER - BameL - FOOERE A ~ LIS - IR EIF
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632018 Foundation of Food 3 S S.J. Chen, S

Preparation and Practice

This course will concentrate on the introduction of basic properties of food ingredients and the
chemical, physic change at the process of preparation. The aim of this course is to provide students
with the opportunity to observe and to compare the change of food ingredients in the process of
preparation. The practice includes of the browning of sugar, gelatinization of starch, beating foam

and emulsification of egg, etc.

632019 Tk =B iR 3 %% ERE - b

FEREFFIEREBMAEREE B ARAERBAIERER - TEKHERY
EHE - RFEBAEANEESPIRBVAARE RN - EW T BKEERRIFFRIREIE
BLRTE > BEBTRRBINRFERAZE  AEFEBR T IR ERKZTZERF » 45H
MEEE IR Z BREE ~ RBYHEFTE o BAEMIB TSR - ISR RBEFTEIE EAIR
BEE TR - RAFBERITHRAE T TR B AR AR -

632019 Introduction to Leisureand 3 R H. H. Fan, S

Recreation Industry

The purpose of this course is to study the principles.and definitions of Leisure and Recreation
Science and its functionalities in order to understand the process and methodologies of system
development. The factors that influence the supply and demand of the recreation opportunities,
development, planning and evolution of recreation resources are also included in the course content.
Through the participation and group discussions, students would be able to better understand the
management and marketing strategies and programs of Leisure and Recreational Industry.

632020 EipEsEE 2 & MR~ L

XREPREEMEBEF NSRS T B REH o EENTEITLFRM K
SR~ EATEE - LR E ESREEE o

632020 The Etiquette 2 S C.Y. Chung, S

This course introduces students the concept about the etiquette. It includes the following topics:
good living manners, the etiquette in business; the etiquette for tourists; and some special

ceremonies in different countries.

632021 TEELERET A HE 3 =& FBRIENT

.-,

FERFE B A TIBIE oI B R FOBRINTT - BRIBNEEIF | 1€/ EWaTE R HIF0R
TEFFHEL IR LR IR | L83 BRI A AR B A IEET R IR -1 5 ~ 5BIFo ~ BRES ~
FENLEFINREFESHHE S BRAEETF  BAREERE-EUNLTREE s A&
B N RFHRTRE s mARERE ~ IR IEEERETEF -
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632021 Floral Design and Practice 3 S C.Y. Chung, F

The objective of this course is to introduce the fundamentals of the flower arrangement. The
contents include: the knowledge of the flower materials; cares of cutting flowers and leaves;
containers, accessories and tools; design principles-composition , harmony, focal point, balance ,
proportion, line, texture, rhythm and color; and the practices of some basic flower patterns -circular,
triangular, horizontal, foursquare, and baskets design. - :

632022 ERBLEREEILLWER (—) 3 & F—~FF-T

AERERESERBRIEREGAES)  ERALE BB AREE T RARE RS
LR FoIBsR c RTEAES AR R 2RI c BIENTEETERYE RS
AR AT RICENKS » FOBEXIEREDL > 0655 > 5T » SRR AS » WYWHETE » 5k
ARBRETE » ISR ACHE#AE T > 2 FERRE R EYRIE IS ARt
SEIRFOHILEAE R MRS S BRSO RHE RS EHER c BENEEIE
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MR DIPTSR SRS YRR Fo AR AT iR
FILHAM R AN RSt ¢ BN R R BN N ERERER AR SV ER
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632022 Nutrition for Dietary Design 3 S Y.C.Li, F
and Laboratory (I)

The objective of this course is not only to introduce fundamentals of nutrition science and
principles of dietary design and the guidelines of meal plan, but also to let the students skillfully
design.-and prepare recipes for the people of different life cycle.  Lecture contents will cover: food,

nutrition and health ; digestion, absorption and metabolism ; proteins and amino acids ;

carbohydrates ; lipids ; energy metabolism ; mineral elements ; fluid and electrolyte balance ; fat —
and water — soluble vitamins; food selection and dietary design for nutrition and economy; nutrition
during pregnancy and lactation; nutrition during infancy; nutrition for children and teenagers and
nutrition for older adults. Recitation includes: preparation and water absorption ratio of different
kinds of rice and noodle ; dumpling making ; practice of “as purchased” and “edible portion” in
eggs, vegetables and fruits ; shrinkage ratio and waste ratio of meats ; properties of soybean and milk
and their products and practice of exchange list of different kinds of foods; nutrition during
pregnancy and lactation and the dietary design; nutrition during infancy and the dietary design;
nutrition for children and teenagers and the dietary design and nutrition for older adults and the

dietary design.

632023 ERERREIE 3 & EERIZ T

FEREREELERBECEHRIITEC IS 28R THRERITEZEI/EHREME
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632023 Hospitality Image 3 S H. C. Chang, F
Management
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This course target at educating students to know the C.L.S system of the enterprise, understand
that the store of hospitality industry programming and design, introduce the image design of
international famous hotel, principle and method technique that uniforms and vision of design.

632024 REFEZRE

3 & FE -k
AFRREEEIM « BOM L PE T £ EEERT i) B BH IR T IRRGT o 53
FEEREAhE . 8B - HEE - B HFHNEPENEPENFER S BERF s PR - RERZ
£ BFERIBAERAGEHE - 3 > FERB R TERARUTEZINELE o
632024 International Cuisine & 3 R TBA, S
Practice

Prepare, taste, serve, and evaluate traditional, regional dishes of Asia, Europe and the
Mediterranean and the Americas. Emphasis will be placed on ingredients, flavor profiles,
preparations, and techniques representative of the cuisines of China, Taiwan, Korea, Japan,
Thailand, Indonesia, India, France, Italy, Middle Ease, Eastern Europe and the United States.

. 632025 WIEEIETZETE

3 & MR~ L |
FEREEFAMEREFRENGTRMENAES - ERNEFEIFFESREo9/RBEA
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FrEREMEF

B BEME » BN » FXETERERE - 2

632025 Table Design for Restaurant

3 S C.Y. Chung,S
and Practice

The aim of this course is to improve students some skills of the table design for restaurant. It
includes the following topics: the elements and principles of table design, design methods of the
table, table settings and decorations, folding napkins, ornament for the centerpiece of a table.. .etc.

632026 FEERNIFRELZRE 3 iE PRIREE ~ L
AR EEBWRETBRFAHATSERLHIFE » EFHMHSE  BBA T » BR1E
XI5 ~ KRB E o BEHBRIFHBLE T BUPE BRI ~ B ~ BAZ - HISEFBIEW
FEAZZ4%35 > IAEFIAIA LTRSS - RIBETRE o
632026 Principle & Laboratory of,

3 S S. J. Chen, S
Bread Making

The aim of this course is to equate students with some knowledge about bread bakery, include
of the property of ingredients, formula balance, skill of operation, and the causes of faults. This

course is to provide students with the opportunity to practice some baking techniques. From
measuring ingredients, mixing, fermentation, bread dough making up, baking and then scoring.

632027 APRBRTRHLRIE 3 & F—~F- L
FERFREZ BB AR BB EREBEBICERE ST - EREAITEH Ll IBFETE
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632027 Inter-personal Relationships 3 S Y.C.Li, S

- and Communication

The major objective of this course is to let the students understand how individual behave and
interact in group activities in terms of their behavioral and psychological aspects. To understand the
inter-personal relations in social settings is the other objective. Lecture contents include: theories of
human relations; strategies and processes of human relation development; attraction and conflicts;
communication skills; attitudes, socialization and behavioral changes; grouping processes,
organization and leadership; cultural and social behaviors.

632028 EEFRBMIERELRE 3 & BRSREE ~ T

AR EEBYBETBANTEFRERLMPORE - SEMRST B FE
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632028 Principle & Laboratory of 3 S S. J. Chen, F

Cake and Pastry Production

The aim of this course is to equate students with some knowledge about cake and pastry bakery,
include of the property of ingredients, formula balance, skill of operation, and the causes of faults.
This course is to provide students with the opportunity to practice some baking techniques. From
measuring ingredients, mixing, baking, cake decorating and then scoring.

632020 BEEEGHE 3 = HE T

AR E BENBENIM KR IS X B AT B INAL D0 | 5550 FAL ~ 39
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632029 Front Office and Housekeeping3 S TBA, F

Management with Practice
The basic premise of this course is to introduce the organization and function of front office
and housekeeping in a hotel, such as inquiry, reservation, reception, operator, business service, bell
service, check-in and check-out computer reservation system. In addition, it also introduces the
operation procedure and job description of laundry service, and doing laundry. Students will fully
understand the operation process of front office and housekeeping department.

632030 ERF EFELZEE 3 & FigE| T
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632030 Beverage Managementand 3 S M. H. Liu, F

Practice

This course introduces student how to plan, equip, staff, operate and market a beverage facility.
It tells all about the issues of beverages: how they are made, purchased, watched over, and mixed
into the different kinds of drinks. Standards of bar service include beverage measurement, standard
glassware selection, and standard beverage recipes. By establishing and implementing these three
standards, total beverage quality management can be ensured.

632031 REHRME T 3 & BRGREE ~ L
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632031 Menu Planning and Analysis 3 S S. J. Chen, S

The purpose of this course is to provide basic information about foods, management and .
financing for today's menu planners. Numerous tables, forms, and sample menus are used to instruct
the students in cost, marketing, merchandising, and analyzing a menu, and in selecting equipment.
It included: Institutional and commercial menus ~ Market survey ~ Nutrition and menu planning ~

Foodservice characteristics of a menu ~ Standard recipes * Menu pricing ~ Recipe costing ~ Marketing
characteristics of a menu * Menu Engineering + Marketing & merchandising the menu.

632032 IR EHITA=ZE 3 & FIER ~ L
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632032 Research Methodsinthe 3 S C. H. Huang, S
Hospitality Industry

This course focuses on the analysis of the hospitality business problems and the use scientific
research as a problem solving tool. This encompasses the understanding and application of
appropriate research designs, research statistics, the use of the statistical software package (SPSS),
and report writing and presentation in hospitality filed. It helps students to locate problem areas in
hospitality settings, and plan, organize, design, and conduct research to help solve the identified

problems.

632033 EREFLETRIZEE 3 & SRR v L
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632033 Hospitality Merchandiseand 3 S H. C. Chang, S

* Practice -

This course educates the student about hospitality merchandise and marketing activity
programming ° It includes the introduction of hotel special food week and holiday season, the
activity of festival programming. And it also aim at local market popularity in the hospitality
formation process of merchandise and analyze.

632034 FHEIREE 3 =& BsE -~ b
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632034 Hospitality Industry 3 S M. H. Liu, S

Purchasing

This course provides a comprehensive and understandable view of activity, as well as its
relationship to the management of a successful operation. It includes discussion of the purchasing
activity, such as like the concept of procurement, distribution system, an overview of the purchasing
function, the organization and administration of purchasing, the principles of procurement and the
selection and procurement of the items. All these production information are from the managerial

perspective.
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632035 Nutrition for Dietary Design 3 S Y.C.Li, S
and Laboratory (II)

Instructing the students to apply medical and nutritional knowledge to maintain or obtain
health of different types of patients and to skillfully design and prepare recipes for different patients
1s the main purpose of this course. Lecture contents include : diet and therapy ; application of meal
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exchange list; imbalance of body weight; various metabolic disorders: disease of the gastrointestinal
system; disease of the liver, gallbladder and pancreas ; hyperlipoproteinemia and atherosclerosis ;
acute and chronic disease of the heart and hypertension ; disease of the kidney ; malnutrition ;
metabolic stress response and nutritional care ; nutritional care for the patient of surgery trauma or
burns and cancer. Therapeutic diets cover: full diet ; soft diet ; clear liquid diet ; full liquid diet ;
semiliquid diet ; high calorie diet ; diet for D.M. patients ; low purine diet ; low fiber diet ; high
calorie and high protein diet ; low fat diet: low sodium diet ; low calcium diet ; low protein diet ;
carbohydrate restricted diet and diet for cancer patient.
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632036 Customer Relationship 3 S H. H. Fan, F

Management

This course target to give students the customer relationship management (CRM) concept,
course contents include: explain the influence between customer relation management (CRM) and
enterprise, from how obtain the customer information and understand how to build up the
systematic customer relation management system (CRMS).
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632037 Case Studies in Lodging 3 S Y. L. Su, S

Management

This course encourages students critical thinking with industry-driven scenarios. Many
compelling cases explore many facets of lodging, including service management, human resources,
housekeeping, hotel sales, revenue management, and evaluating hotel operations. Each case is based
on true events that consumers experienced or was told about during numerous site visits to a variety

of lodging and resort properties.
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632038 Hospitality Facilities Design 3 S Y.L.Su, F

and Management
Students will learn what it takes to keep every area of a hotel property running smoothly with
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this course. This course includes an emphasis on foodservice equipment and design. It also includes
coverage of procedural functions, development of the front of the house, and the creation of the
back of the house to efficiently, effectively, and correctly handles business. Students will also
benefit from a new summary of facilities issues structured around functional spaces, in addition to a

systems approach.
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632039 Leisure Management 3 S H. H. Fan, F

The purpose of this course is to explore, describe inform, challenge, improve and enhance
leisure and recreation management.The first part of this course describes and explains three related
phenomena; leisure, play and recreation, and the needs of people. The second part consists of three
points: trends in leisure; planning for leisure; and the role of government and national agencies. The
part three deals with the providers in the public, voluntary and commercial sectors. The fourth focus

on the management of leisure.
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632040 Case Studies in Food Service 3 S Y.L.Su, F

Management

This course uses executive cases to help students respond to real-life industry challenges in the
operation of commercial food service establishments. Case studies explore the restaurant setting,
operational issues, safety and sanitation, menu planning, purchasing, and human resource issues.

632041 IR E EPEIL IR 3 B BRI v Lk
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632041 Hospitality International 3 S H. C. Chang, S

Business Management

The purpose of this course is to introduce international business management in Hospitality.
The students should learn about the knowledge and skill of corporate management. Through the
introduction of local and international hotels case, they are expected to familiar with international
hospitality. The main issues include the environment change of world, and how to facilitate the
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internationalize strategy mode.

632042 TREIBISGEEEIE 3 & SR~ b
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632042 Management of Leisure Farm 3 S H. H. Fan, S

The main subjects of this course are as follows: The definition of the recreational farm - The
sphere of the recreational farm ~ Evaluation on investment effects of the recreational farm -~ The
management of the recreational farm ~ The management of Hong-chuen recreational farm - The
management of Tzoouma-Lay recreational farm - The management of Taun-Shan recreational
farm ~ The management of Chia-I recreational farm ~ The management of Chau-Jow recreational
farm - The management of sightseeing farm + The management of farm stay.
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632043 Meetings and Convention, 2 R TBA, S

Management

This course 1s to provide students with an understanding of the meetings industry and with
technical/professional skills required to properly execute and manage a meeting or convention.
Focus will be on basic aspects and skills involved in planning and managing meetings and
conventions, types of meetings and meeting markets, the entire sequence of events, and the
application of knowledge and techniques to real world situations. Students will examine the art
and science of planning major events and will explore the many facets that comprise the convention
industry. As such, students successfully completing this course will obtain knowledge and

understanding in meeting related topics.
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632044 Dietary Culture 3 S C.Y. Chung, F

The aim of this course is to introduce students the concept about the dietary culture. It includes
the origin and characterization of the dietary culture in different countries; some dietary taboos
about folk custom. It also includes tea culture and wine culture.
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632045 Hotel Security Management 2 S TBA, F

This course provides students with basic concepts in lodging security management. It
introduces initial concerns and concepts relating to security. It outlines the general areas a security
and loss prevention program should consider. This course also examines the legal requirements
associated with protecting guests and property. It discusses several elements involved in setting up
a security and loss prevention program.
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632046 Hospitality Franchising 3 S C. H. Huang, F

Management

Franchising in the hospitality industry has been the most dynamic business arrangement in this
century and became a domination force in the distribution of goods and service. The purposes of
this courses are followings: introduction to franchising, hospitality franchising in Taiwan,
advantages of franchising, legal documents and franchising agreement, franchiser / franchisee
selection, franchisee application and franchise package, franchiser service standards,
franchiser-franchisee relationships, international franchising, franchise concept development,
operational aspects of hospitality franchises, management aspects of hospitality franchises and case

studies.
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Department of Recreation Sport & Health Promotion
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Course Course (Chinese) Credit Course (English) Page
Number

HEMERIH Required Courses

646001 oIS Wi 3 Research Methods

646002 HfERw (—) 1 Seminar(—)

646003 FERIME T2 3 Applied Statistics

646004 Bl (2D 1 Seminar(_)

646005 KSR RRE TR 1 Practical Training of Leisure and Health
Institution

646006 fELEW3C 6 Master Thesis

HERMERIEH Elective Courses

646007 ARHRE EHEHRET 3 Special Topics on Recreation and Health
Management

646008 =RES 3 Qualitative Research

646009 HEEMKFIA SR EEERE 3 Special Topics on Recreation and Health

e Promotion Human Resources Management

646010 R AR B 3 The Study Leisure Facility Management

646011 RETEEREWTT 3 Special Topics on Leisure Behavior

646012 EE A FHEHENSE 3 Special Topics on Exercise Physiology Research
Project

646013 B EAEE AT 3 Special Topics on Physical Fitness Research
Project

646014 R {EEERENT 3 Special Topics on Health Promotion

646015 REH TR E T ERE ST 3 Special Topics on Recreation Marketing
Management Strategy '

646016 Rl E 2 E BT 3 Special Topics on Sports and Leisure Sociology

646017 HRHAEHE 3 Leisure Education Study

646018 R ERAE 3 The Study of Experiential and Adventure
Education

646019 EEERZEHEWE 3 Special Topics on Sport and Nutrition Research
Project

646020 (e E R [ B E 5T 3 Special Topics on Exercise Psychology

646021 N E ST RS 3 Design and Planning of Leisure and Recreation
Programs

646022 PR E ST 3 Special Topics of Outdoor Recreation

646023 KREBETESEEWRER 3 Special Topics on The Study of Recreation
Consumer Behavior

646024 SEEE D ERER TS 3 Special Topics on Sports Tourism

646025 B EEE 3 Special Topics on The Sport Prevention Research
Project
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BBl H Elective Courses

646026 R EFRR 3 Special Topics on Information Technology of
‘ Health Promotion and Leisure
646027 SRR LR EEN 3 Special Topics on The Methodology of Physical
Activity Assessment
646028 EEAHITEEHEEERE 3 Special Topics on Financial Management for
Recreation Sport & Health Promotion
646029 B iR E EH AT 3 Special Topics on The Study of Adventure Therapy
and Leadership
646030 REIEEBCEE 3 Special Topics on Policies Study of Leisure
Industries
646031 KEIR S 2T 4 3 Recreation Industries Diagnose and Analyses
646032 it E RS EEHENT 3 Special Topics on Healthy Community Building
646033 WHHRTERGEHEREEEE 3 Special Topics on The Research of the Health
W Promotion for the Special Needed Group
646034 N ER e R 3 Special Topics on The Study of Recreation Club
Management -
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646001 Research Methods 3 R C.C.Liu, F

This course will provide a comprehensive coverage of the research process and methods
in the recreation and health business settings to improve the quality of recreation and health
business decision-making and solve the management problems in a scientific way. The
major subjects will cover: introduction, research process, research methods for collecting
primary data, measurement concepts, sampling and fieldwork, data analysis and paper writing.
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646002 Seminar (—) 1 R All Teachers, F

This curriculum is designed a platform for all teachers and students interaction in
academic activities of recreation and health business settings. The activities in the course
include making keynote speech, dissertation presentation, go sightseeing institution and report,
role-playing, and cultural learning. The course aims to enhance affiliation and understanding
in the graduate institution and expects students learned more in recreation and health business

settings with art and humanity.

646003 8 F4tet 2 3 % RBEE~ L
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646003 Applied Statistics 3 R C.C.Wu,F

The purpose of this course is to provide basic training for competence in statistical
knowledge, software usage and research practice. With introduction for the statistical software
of SPSS and LISREL, students will learn how to apply these tools to researches in recreational

sport and health promotion.

646004 F-ZEESeR (=) 1 4 BB T
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646004 Seminar (=) 17 R All Teachers, S

This curriculum is designed a platform for all teachers and students interaction in
academic activities of recreation and health business settings. The activities in the course
include making keynote speech, dissertation presentation, go sightseeing institution and report,
role-playing, and cultural learning. The course aims to enhance affiliation and understanding
in the graduate institution and expects students learned more in recreation and health business

settings with art and humanity.

646005 TA B B RERIBBREET 1 % 2FF ~ L
FERIEETE HEAEBBERIINMEIBEIBEIEEE » KX SBEENeIE
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646005 Practical Training of Leisure 1 R T. L. Liu, F
and Health Institution '

The aim of this course is to combine the practical experiences and academic theories for
students so as to enhance their abilities of job competition.

646006 LT ER3C 6 % HH]EH ~ L
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646006 Master Thesis 6 R All Teachers, F

~The main purpose of course is to train the learners to be dependent researchers. Though
taking this course, the students will have correct research attitudes and ability, and to be an

excellent researcher.

=+ 1Z1E8 B Elective Courses
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646005 Special Topics on Recreationand 3 S C.C.Liu, S

Health Management
The purpose of this course is to teach student the professional knowledge of management
theory and practical experience in the recreation and health business settings. The contents of
this course include demand, commodity, industrial constitute, sustainable management, and
analysis of the Recreation and Health Business service organization include strategy,
competition capability, service operation, service quality, carrying capacity, financial balance
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and promotion.
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646008 Qualitative Research 3 S T. L. Liu, F

This course is designed to explore the meaning and connotation of qualitative research,
and to introduce the methods and datum selection technique in this field, so as to cultivate the

interests and abilities of students.
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646009 Special Topics on Recreation 3 S C.Y .Wu, F, none
and Health Promotion Human
Resources Management

This course focuses on recreation and job analysis of the industry's affiliated manpower
of health care mainly, select to train, develop, the salary and performance are assessed,etc. The
theoretical foundation of personnel management does intact and overall looking over, and use
the example report through gains and practice, train students to collect the relevant manpower
resources management materials, propose studying and demanding and discussing the solution
specially, train students' expression, study ability and practical skill.

646010 Th HE A QB R E R 3 #® ZEM - k&
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646010 The Study Leisure Facility 3 S C.Y .Wu, F, none

Management
This main purpose of course is in introduction domestic and international sport
recreation facility management and administration present situation and every planning and
theoretical foundation of operation criterion, and through joining and visiting analyzing with
the case that possesses sport facilities to plan, design in order to train students actually, the
theoretical foundation of operating, management and practice experience.
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646011 Special Topics on Leisure 3 S C.C.Wu,F,

Behavior
The main topics of this course are about leisure, recreation and human behavior. Through
reading and criticizing international and domestic journal papers about leisure research, this
course provides current trend and future inspiration in leisure studies.
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646012 Special Topics on Exercise 3 S T H.TSAO,F,

Physiology Research Project

The goal of this class is to identify the physiological and metabolic responses to acute
and chronic exercise Areas covered include metabolic responses to exercise; carbohydrate,
lipid and protein metabolism during exercise and their regulation; metabolic bases of fatigue;
metabolic adaptations to training; cardiorespiratory response to exercise; limits to the oxygen
transport system; skeletal muscle fibre types and neuromuscular adaptations to training; and
heat stress and fluid balance.
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646013 Special Topics on Physical 3 S - T.H.TSAO,F

Fitness Research Project

The aim of this class is to study the concepts and techniques for evaluating physical
fitness. Topics include health and medical histories, graded exercise capacity testing, ECG
recording and basic interpretation, muscular strength and endurance assessment, body
- composition analysis, pulmonary function tests, CHD risk-factor analysis. Lab results and case
studies are used to practice writing exercise prescriptions.
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646014 Special Topics on on Health 3 S C. H. Hsu, S
Promotion
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The course of ' Seminar on Health Promotion | is designed to encourage graduated

students from varying backgrounds to obtain the knowledge and skills which is necessary for
developing appropriate approaches to evidence-based health promotion, in addition, to direct
at practitioners aspiration to upgrade students’ knowledge. The purpose of this course is to
guide students how to read the literature reviews, so that students can get more awareness how
to promote healthy lifestyle through the means of exercise. The content of this course includes
various theories of exercise psychology on health-related behavior. Apply psychological
guidance and skill on recreational sports fields will be also discussed.
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646015 Special Topics on Recreation 3 S C.Y .Wu, S, none

Marketing Management Strategy

This main purpose of course introduces the latest idea and topic, the procedure and
theory structure of recreation marketing management, discuss the newest trend of marketing,
if customer satisfied serving marketing, non-commercial organization marketing, direct
marketing and is it is it relate to train students to collect the thematic materials of marketing to
manage to retail, propose studying and demanding and discussing the solution specially, train
students' ability to express and research ability.
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646016 Special Topic on Sports and 3 S Chao-Chin Liu ~ S

Leisure Sociology
The main purpose of this course is to engage in recreational sports industries with basic
concepts of sociology from the theory of sociology to view recreational sports phenomenon.
The contents of this course include the meaning and theory of recreational sports sociology;
the mutual relationships among recreational sports, cultures, organizations, education, politics,
economy, social structure and function of recreational sports; recreation and sports culture,
sports organizations, education, economy and politics. . .etc..
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646017 Leisure Education Study 3 S T. L. Liu, S
The course introduces mainly the connotations and theories of leisure and leisure
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education, and to explore the current situation and further development of leisure education in
Taiwan.
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646018 The Study of Experientialand 3 S C.C.Wu, S

Adventure Education

The purpose of this course is to provide the blue print for research in “Experiential and
Adventure Education” field through introduction, discussion and presentation for current
issues of experiential education and adventure education.
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646019 Special Topics on Sport and 3 S T. H. TSAO, S

Nutrition Research Project

This class examines the nutritional needs of athletes and people undertaking substantial
exercise programs. Topic areas discussed include the roles of nutrition in optimising training
and? sports performance; body composition in relation to sport; provision of fluid,
carbohydrate and fat for training, competition and post-exercise recovery; protein
requirements for athletes in different sports; role of vitamins and minerals in exercise

performance; and antioxidant supplements and sport.
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646020 Special Topics on Exercise 3 S C. H. Hsu, S
Psychology
The purpose of this course is to progress research abilities for students in the master’s
program on issues regarding exercise psychology. Students will have opportunities to learn
and discuss the major issues on exercise psychology, moreover, to increase and perform on
research project, and acquire practical experiences in the real setting. Course contents is
included not only theories of exercise psychology, but also the major theories of health

psychology and sports psychology.
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646021 Design and Planning of Leisure 3 S T. L. Liu, F

and Recreation Programs

This course is designed to cultivate the abilities of leisure program planning for students
to settle down their job in the future. This curriculum also trains the professional of leisure
program planning to promote the development of leisure industries in Taiwan.
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646022 Special Topics on Outdoor 3 S C.C. Wy, F

Recreation
The purpose of this course is to provide reference and foundation for future studies in
outdoor recreation management through reading and criticizing readings about outdoor
recreation, future trend and management strategies.
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646023 Special Topics on The Study 3 S C.Y.WuyF

' of Recreation Consumer Behavior

Course this main purpose recommend consumer behavior theoretical foundation relate to

train students to collect the recreation consumer behavior materials, propose studying and

demanding and discussing the solution specially, train students' ability to express and research
ability, and then can master to sport consumers even more.
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646024 Special Topics on Sports 3 S C.C.Liu,F

Tourism
The object of this course is to explore the concept of management regarding
infrastructures of sport tourism. The contents of this course include the theory, business
characteristic, critical factor, current situation, sport tourism behavior, plan, management,
marketing and case study of infrastructures of sport in relation to tourism destination.

646025 EENPTEE BAETT R 3 & Y5, ~ E

108



AR EE BTSRRI BB PR  ESSE SRR RSB
SERER IR EIRBEERIR N o IRETREHF LKA TROIBEFNRERE L£ETHI9
15 o

646025 Special Topics on The Sport 3 S - T.H.TSAO,F

Prevention Research Project

The object of class is to introduce the basic conc epts of preventing athletic injuries,
injury recognition and assessment, and care and treatment procedures for proper management
of athletic injuries. The topics will include the injuries of upper and lower extremities and
serious life-threat traumas.
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646026 Special Topics on Information 3 S C.H.Hsu, F

Technology of Health Promotion

and Leisure

This course intends to provide a comprehensive introduction to information technology

theory and practical techniques while multimedia communications are becoming more
powerful and convenient to reach. This course focuses on how information technology has
influenced upon the modern management activities, and how to design a website with a
database adopted information technology. The possessing ability of practical design on
recré}ltion management and health promotion is also required.
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646027 Special Topics on The 3 S M. H. CHEN, F

Methodology of Physical Activity
Assessment
This course is designed to introduce and criticize the methods of assessing physical

activity in nowadays. The content includes the introduction of various assessing methods,
reviewing related worldwide literatures, criticizing the reality and validity of different
assessing tools, and comparing the advantage and disadvantage of methods of the physical
activity assessment. Furthermore, this course will probe into the physical index, for instance,
heart rate, energy expenditure, oxygen consumption and active style, and execute empirical
research to find out the influence of physical activity towards health promotion.
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646028 Special Topics on Financial 3 S C. C. Wu,S, none

Management for Recreation Sport
& Health Promotion
The main topics of this course are financial management for recreation sport and health

promotion. Through studying the knowledge about financial management in theory and
practice, this course provides competence to apply in the field of recreation sport and health

promotion.
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646029 Special Topics on The Study 3 S C.C.Wu, S
of Adventure Therapy and Leadership

The Study of Experiential and Adventure EducationThe purpose of this course is to
provide advanced studies in “Experiential and Adventure Education” with investigation into
issues about adventure therapy and leadership aim at corporate training as well as
disadvantaged groups to stimulate ideas for future researches.
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646030 Policies Study of Leisure 3 S T. L. Liu, S
Industries
The curriculum invites the specialist and official to introduce and analyze the leisure
industries policies in Taiwan for students so as to understand the advantages and shortage of

policies and its influence.
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646031 Recreation Industries Diagnose 3 S C.Y .Wu, S, none

and Analyses
The purpose of this course lies in recommending enterprises to diagnose the method,
cooperate and join and visit analysing with the case that possesses performance analysis of
recreation industry and basic ability which enterprises diagnose in order to train students
dctually, and use the example report through gains and practice, train students to collect the
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relevant manpower resources management materials, propose studying and demanding and
discussing the solution specially, train students' research ability and practical skill.
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646032 Special Topics on Healthy 3 S C.H.Hsu, S
Community Building

This is an advanced course providing gradated students the opportunity to study a variety
of issues on healthy community building » and different models and successful experiences of

health community and health city as well. Course involves health behavior, practice, research,
and policies regarding intervention at the community level. Students will have opportunities to
explore and discuss current issues of exercise and diet, to develop and conduct a research
project, and gain practical experiences in the real setting. Graduated students are also
anticipated to build advance research abilities through this course.

646033 BT M KGRI MIZE @ 3 B PRELSA ~ T
BEFR
FERIE T A ISR I BRIREERE - BT . T RRET TR o B
BRINBZIFHABRBEITTEE ~ JLERE - RIFZXETEFSHRE RE - 1758
RMBEESHBIEIGFTRBERR Z FHKEFY ~ IBEARA SR EE « BRI ERIRE
RN HPRILA AR ERRES B A EELE o

64603,3 Special Topics on The Research 3 S M. H. CHEN, S
of the Health Promotion for the Special
Needed Group

This course 1s designed to guide students to discuss the health promotion topic related to
the special needed group. The content includes the assessment the requirement of the special
needed group including aging, disable and pregnancy person, reviewing related worldwide
literatures, and comparing the advantage and disadvantage of different health promotion

models implementing for special needed group.
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646034 Special Topics on The Study 3 S C.Y.Wu, S, none

of Recreation Club Management

This course understands that introduces development overview and future trend that the
domestic and international recreation club manages mainly. Find out about the professional
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management tactics of the outdoor activity club, and use the example report through gains and
practice, train students to collect the management and administration materials of relevant
clubs, propose studying and demanding and discussing the solution specially, train students'
expression, study ability and practical skill.
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