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【摘要】

農會超市直到目前已成立94家，若能憑藉其有利的地理位置，與顧客的熟悉程度，妥善加以整合，在整體化經營的理念下，將貨架上的商品進行整合與規劃，去除較低獲利且不必要的商品，並將有關聯的產品結合銷售，可使農會超市脫胎換骨，並為其帶來無限的商機。
    農會超市在大部分的鄉鎮地區的競爭者較少，鄰近都市的競爭是比較激烈，而恆春鎮農會超市卻是身處兩者其中。因此本研究以資料探勘的理論並利用iData Analyzer軟體探勘出2005年下半年屏東縣恆春鎮農會超市經營項目中，銷售商品間之關聯性，從最大的分類項目到最小的分類項目中找出哪些商品是有關聯性的。

    研究結果顯示乾貨類、生鮮類與日用品類的商品以生鮮類的消費數為最多，但除了消費品項的種類繁多外，每一樣消費的數量偏少，且乾貨類、生鮮類與日用品類間均有關聯性，進一步探討後發現，生鮮類因佔有較大比例的銷售量，因此大多數的關聯均與其相關，本文探討的結果為農會超市應以生鮮類商品搭配有關聯性的其他類商品，以提升消費者的購買率與降低存貨量，達到改善農會超市目前的現況。
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【Abstract】
There are a total of 94 Farmer’s Association Supermarkets established to date, if they can use their advantages of geographic location and then integrate with the familiar customers properly, with the goal of an integrated operation, proceed to the integration and formulation of the goods on the display shelves, get rid of the goods with a lower profit or that are unnecessary, and integrate the correlative products for sale, which will help to cast off the impression of the Farmer’s Association Supermarkets of days gone by and bring them new and unlimited business opportunities.

    The competition for the Farmer’s Association Supermarkets, is further intensified in the nearby urban areas as always, and there are fewer competitors at most of the smaller townships however the Farmer’s Association Supermarkets located at HengChun Township is in the position of being in between the above-mentioned two different conditions. Therefore this research uses the Data Mining theory and the iData Analyzer software, to find the correlation among the sales products and the operating items of the Farmer’s Association Supermarkets of HengChun of the 2nd half 2005, and to seek out what products are correlative with others from the categories of the largest items to the smallest. 
The research results tells us that the freshness category has taken the highest consumer volume in comparison with the dried-food and dailycommodity categories; except for the myriads of types and items of the consumer products, however the consumer quantity of each item is quite smaller; there are correlations with dried-food, freshness and the daily commodities, after further treatment, we discover that, the freshness takes a larger percentage of sales volume, thus most correlations are related with it. The results of the study, is that the Farmer’s Supermarkets shall use the fresh goods to combine with the other categorical items in which they can be associated, in order to promote the purchasing rate of the consumers and also decrease the stock volume, in order to assist in the improvement of current conditions, of the Farmer’s Association Supermarkets.
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