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【摘要】
由於網際網路的盛行，隨之所帶來的附加價值也越來越多，藉由網際網路，消費者可在任何時間、地點獲得其所需要的產品資訊。漸漸的大眾對於網路的依賴性也加深許多，也因此成就了越來越多類型的購物網站，並且帶來了龐大的商機。雖然網路拍賣行為可以帶來龐大商機，但根據資策會MIC調查，發現有近一半的網路商店仍處於虧損狀態，表示不是所有的網路拍賣商店皆能獲利。
本研究將以Yahoo!奇摩拍賣為對象收集網路拍賣商店的相關資料（交易評價、累積交易數量、銷售價格、月營收額、半年營收額等）收集時間為2008年12～2月。並由資料分析銷售業別、營運規模、商品品項對營收的影響。
研究結果發現，不同的銷售業別間營收額具有顯著差異，表示所投入的業別會左右商店的營收額。在不同的經營規模之下對於營收額也會有所影響，當經營的規模越大其營收額也會有所增加，由營收成長敘述b值＞1可知網路拍賣的商店營收額具有成長的趨勢，當銷售量增加時營收額將會有指數成長。另一個結果則是東京著衣這間商店的銷售商品品項呈現長尾分佈，但在經過80/20法則的檢定後證明東京著衣不否合80/20法則，但尾端長度仍有成長空間，表示東京著衣應該更加善用網路商店不受陳列空間限制的特性，多增加銷售商品的品項，當商品品項增加時會提供消費者更多的選擇相對購買機會增加，對於營收也會有所提升。
由營收成長曲線及現金流量白象曲線所估計出的模型可供投入網路拍賣事業者用以估計營收或獲利預測，作為其經營能力的評估與參考。
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【Abstract】

Along with Internet of widely accepted, the affixture brought is more and more also worth, through the network, consumer can at anytime, anywhere, to collect the product information needed. Furthermore, the consumers have become much deeper dependence on the Internet service than ever. Thus, many different types of buying stuff on the Internet have been set up, and have also created a very good commercial opportunity to enlarge their perspectives and increase competitive businesses’ advantage. Although Online Auctions can create a good commercial opportunity to make profits, but based upon the MIC（Market Intelligence & Consulting Institute）surveys, found that nearly half of the online store is still at a loss of state it means not all of the online store can be able to make a profit.

This research is based on Yahoo！Kimo auction evaluation model to collect information on the online auction store（transaction evaluation, the cumulative number of transactions, sales price, revenue of month, revenue of six month）this study collected data from December to February in 2008. The data is analysis the revenue impact by the sale of industries, the operation of the scale and commodity items.

This study found that there is significant difference between different sales of industries and revenue; it means the sales of industries would impact the revenue. Different scales of operation also affect the income, when the larger scale of operation will increase the revenue.

The revenue growth described by the b value more than 1 and we can see online auction store's revenue has growth tendency. When sales increase, the revenue will be exponential growth. 

Another result is the online auction store named Tokyo Fashion Co. its sales of commodity items to appear a long tail distribution. The testing of the 80/20 rule is sufficient evidence to prove that the Tokyo Fashion Co. which does not conform to 80/20 rule. The Tokyo Fashion Co. should be more use of online store without display space restrictions on the characteristics. When the commodity items increase will provide consumers more choices；Increase the opportunity to purchase, and the revenue will increase. 

By the growth curve of gross income and the cash flow curve to provide the Internet auction store operator to estimate the revenue or make profit forecast.
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