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專業必修科目 Required Courses
032001
心理學
3
Phychology
032002
經濟學
4
Economics
032003
行銷學
3
Marketing

032004
統計學
4
Statistics
032005
社會學
3
Sociology
032006
會計學
3
Accounting
032007
管理學
3
Management
032008
微積分
3
Calculus
管理科技學院

College of Management

一、必修科目Required Courses

032001
心理學
３
必

本課程目的在於幫助學生探討人類行為與心智歷程；了解心理學的基本問題、理論、研究方法以及重要研究與發現，俾使學生獲得一般心理學知識，並以為自修或研修其他行為科學的基礎。教學內容包括：心理的生理基礎，感覺與知覺，學習心理，身心發展，個別差異，動機與情緒，社會心理以及異常行為與心理治療。教學方式採講授、討論及分組撰寫報告三種同時進行。

032001
Psychology
３
Ｒ

The purpose of this course is to study the human behaviors and the mental processes；Fundamental problems 、theories 、research methods and major findings in psychology will be introduced. This introductory psychology will develop basic skills for further research in the social science.

The topics covered in this course include psycho-physiological foundation, sensation and perception, motivation and emotion, learning, human development, individual differences, social psychology, abnormal behaviors and psychotherapy. The teaching method includes lectures, discussions and group reports. 
032002
經濟學
４
必

本課程旨在使學生具有分析經濟問題時所應具備之觀念和方法。因此著重基本學理之介紹和日常事務之經濟應用，配合各種實例逐步引導學生進入生活性的經濟世界領域，讓學生能簡易地了解各種經濟理論及其實用性，進而學習到解決經濟問題之各種方法。

032002
Economics
４
Ｒ

Introducing students to the concept and methods to analyze the various economic problems is the major intention in economic lectures.

The study of economics is divided into microeconomics and macroeconomics. Microeconomics describes the relation of individual market interactions, focusing on production and consumption by the individual consumer, firm, or industry. Macroeconomics studies the behavior of variables that describe the whole economy, and it also examines the behavior of such aggregates as the price level and total employment.

032003
行銷學
３
必

本課程之目的旨在介紹行銷觀念、行銷管理程序及重要之行銷應用議題。課程內容包括：行銷簡介、行銷觀念之演進、行銷管理程序、行銷環境、市場分析與競爭者分析、消費市場與組織市場、區隔、目標市場選擇與定位、產品政策（含品牌）、新產品發展、產品生命週期、定價政策、通路政策（含零售、批發、實體配送）、推廣政策（廣告、公共報導、銷售促進、銷售人力管理）、行銷之應用、行銷組織與控制等課題。

032003
Marketing
３
Ｒ

The purpose of this course is to introduce marketing concepts, marketing management process, and the important topics about marketing application. Course contents include following topics: introduction of marketing, evolution of marketing concepts, marketing management process, marketing environment, market analysis and competitor analysis, consumer market and organizational market, market segmentation, targeting and positioning, product policy（include brands decisions）, new product development, product life cycle, price policy, place policy（include retailing, wholesaling and physical distribution）, promotion policy（include advertising, public relations, sales promotion, and personal selling）, marketing application, and marketing organizations & control.
032004
統計學
４
必

本課程將教授統計學的基本概念、理論與應用，以期利用統計學的觀念和方法，獲得合理的結論來解決問題。本課程內容將包括敘述統計、機率、機率分配、抽樣、抽樣分配、估計、假設、假設檢定、變異數分析、迴歸分析、相關分析，卡方檢定、和時間數列等。

032004
Statistics
４
Ｒ

The major goal of this course is to help students construct the ability of using statistical methed to slove problems under limited data and under uncertainty. The contents of this course are Descriptive Statistics, Probability, Probability Distribution, Sampling, Sampling Distribution, Hypothesis Testing, ANOVA, Regression Analysis, Chi-Square Test, Time Series Analysis, and etc.

032005
社會學
３
必

本課程旨在介紹社會學的理論與觀點，以培養學生對社會現象、社會關係、社會問題的觀察及解釋能力。主要內容包括：社會學的觀點、社會化、社會團體、社會階層、社會制度、社會變遷等。

032005
Sociology
３
Ｒ

This course is going to introduce the theories and perspectives of Sociology. The main objective of this course is to increase the student's abilities of observing and explaining social phenomena, social relationship and social problems. The major topics of this course are: the perspectives of sociology, socialization, social group, social stratification, social institution social change, etc.

032006
會計學
３
必
葉憲弘、林永順

本課程之目的，在使學生瞭解會計資訊系統之內容、架構與資訊產生之程序－分錄、過帳、試算、調整、結算與決算報告，兼論帳簿組織、傳票制度與付款憑單制度，以及會計基本理論，俾對現行會計事務處理之根據，有更明確之認識，並舉買賣業與製造業為說明之範例，最後以財務報表分析作為總結。
032006
Accounting
３
Ｒ
H. H. Yeh、Y. S. Lin

The purpose of this course is to study the accounting information system. As a financial information system, accounting is the process of identifying, measuring, recording, and communicating the economic events of an organization to interested users of the information. A vital element in the communication process is the accountant's ability and responsibility to interpret the reported information. Interpretation involves analyzing and explaining the uses, meaning, and limitations of reported data in a financial statement. Through ratios, percentages, graphs, and charts, significant financial trends and relationships are reported to the users of financial reports.

032007
管理學
３
必

本課程旨在使學生獲得組織與管理之理論及實務之相關知識。

內容包括：

1.管理思潮之演進                       9.領導

2.外在環境                            10控制.

3.決策                                11.溝通

4.規劃                                12.變革

5.組織設計                            13.衝突 

6.職權                                14.壓力

7.權力                                15.組織文化 

8.激勵                                16.國際管理

032007
Management
３
Ｒ

The objective of this course is designed to teach the related knowledge of the theory and practice of organization and management.

The main subjects are summarized as follows:

1.The evolution of Management Thought      9.Leadership

2.Environment                          10.Control   

3.Decision                             11.Communication   

4.Planning                             12.Change

5.Organization Design                    13.Conflict 

6.Authority                             14.Stress

7.Power                                15.Organizational Culture

8.Motivation                            16.International Management 

032008
微積分
３
必

本課程之目的在使學生了解函數之行為與應用，其課程內容包含微積分概說、函數的極限與連續、導數、導數之應用、積分、積分的方法、定積分的應用、偏導數及重積分等題材。

032008
Calculus
３
R
The purpose of this course is concerned with the behavior and application of functions. Course contents include introduction to Calculus, limits and continuity of functions, the derivative, applications of the derivative, the integral, techniques of integration, applications of the definite integral, partial derivatives, and double integrals.
環境影響評估
３
選
薩支高

本課程之目的在於教導大學生如何評估開發行為對環境產生之衝擊並參與評估計畫。主要內容包括：(1)環境政策；(2)環境影響評估制度與觀念之源起；(3)程序與法規介紹；(4)方法論應用；(5)大氣環境、地表水及地下水、噪音振動、社經、土壤、景觀美質及生態等之預測與評估模式；及(6)公共參與決策。

Environmental Impact Assessment３ＳJ.G. Sah
The purposes of this course are to introduce undergraduate student how to assess environmental impact and how to participate an assessment plan. It contains following subjects: 

(1) Environmental policy; 

(2) Concept and source of EIA;

(3) Process and Acts;

(4) Methodology;

(5) Prediction and assessment of impacts on the air environment, surface and ground water environment, noise and vibration, cultural environment, socioeconomic environment, soil environment, visual impact, and biological environment;

(6) Public participation in environmental decision making. 

環境保護概論
２
必
陳國

本課程主要之教學目的在讓學生瞭解人類的各種活動對地球環境造成那些衝擊，和引發那些環境問題；被破壞的環境又會如何影響人類的生活和生存；期望學生在修讀本課程後能建立環保意識和環保責任感；本課程之內容其重點如下：1.環境觀與環境問題2.生態系統3.人口、糧食、與資源4. 土地與土壤5.水質源與水污染6.空氣污染7.噪音與廢棄物8.肥料、農藥、與毒物質9.環境問題解決之方法。

Introduction to Environmental Protection２ＲK.Chen

The main contents of this course are as follows:1.Environmental Ethics and Environmental Problems 2.Ecosystem 3.Population、Food、and Resource 4.Land and Soil 5.Water and Water Pollution 6.Air Pollution 7.Noise and Waste 8.Fertilizer、 Pesticides、and Toxicology 9.Solution Methods of Our Environmental Problems

PAGE  
5

